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Abstract — Women entrepreneurship has become a vital driver of inclusive economic growth, innovation, employment
generation, and sustainable development in India. The increasing participation of women in entrepreneurial activities has
strengthened the Micro, Small and Medium Enterprises (MSME) sector, promoted financial inclusion, and enhanced socio-
economic empowerment. This review paper examines the role of women entrepreneurs in fostering sustainable economic
growth, analyses major government initiatives supporting women-led enterprises, identifies key challenges, and explores their
contribution to achieving the United Nations Sustainable Development Goals (SDGs). The study adopts a descriptive research
design based entirely on secondary data collected from government reports, policy documents, international organizations, and
peer-reviewed literature. The findings indicate that government initiatives such as Startup India, Stand-Up India, Pradhan
Mantri Mudra Yojana (PMMY), Skill India, Digital India, and the Deendayal Antyodaya Yojana—National Rural Livelihoods
Mission (DAY-NRLM) have significantly improved women's access to finance, entrepreneurial skills, digital technologies, and
market opportunities. Women entrepreneurs have contributed substantially to employment generation, MSME development,
innovation, rural development, financial inclusion, and sustainable business practices. However, persistent challenges, including
limited access to finance, gender discrimination, inadequate digital literacy, infrastructure constraints, market barriers, and
work-life balance issues, continue to impede their entrepreneurial growth. The study further demonstrates that women
entrepreneurship contributes directly to the achievement of SDGs 1 (No Poverty), 5 (Gender Equality), 8 (Decent Work and
Economic Growth), 9 (Industry, Innovation and Infrastructure), 10 (Reduced Inequalities), and 13 (Climate Action). The paper
concludes that strengthening policy support, expanding financial inclusion, enhancing digital and entrepreneurial skills,
promoting innovation, and improving institutional support are essential for accelerating women-led enterprise development and
achieving sustainable economic growth in India.
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market opportunities for women entrepreneurs (Ministry of
MSME, 2024; Ministry of Finance, 2024).

I. INTRODUCTION

Women entrepreneurship has emerged as one of the most
influential drivers of economic growth, innovation,
employment generation, and sustainable development
across the world. In developing economies such as India,
women entrepreneurs play a significant role in fostering
inclusive growth by establishing enterprises, creating
employment opportunities, promoting innovation, and
contributing to poverty alleviation. Their participation in
entrepreneurship not only strengthens the national
economy but also enhances women's socio-economic
empowerment and supports the achievement of sustainable
development goals (United Nations, 2015).

Women-owned enterprises are increasingly contributing to
various sectors such as manufacturing, agriculture,
healthcare, education, information technology, tourism,
handicrafts, retail, food processing, and e-commerce. The
expansion of digital platforms has enabled women
entrepreneurs to reach wider markets, improve customer
engagement, and adopt innovative business models. Digital
transformation, financial inclusion, and technological
advancements have reduced traditional barriers and
created new opportunities for women to participate in
entrepreneurial activities (World Bank, 2024).

The Micro, Small and Medium Enterprises (MSME)
sector, which contributes nearly 30% of India's Gross
Domestic Product (GDP) and around 45% of total exports,
witnessed increasing participation by women

The Government of India has introduced several policy
initiatives, including Startup India, Stand-Up India,
Pradhan Mantri Mudra Yojana (PMMY), Skill India
Mission, Digital India, and Deendayal Antyodaya Yojana—  has

National Rural Livelihoods Mission (DAY-NRLM), to
encourage women to establish and expand their businesses.
These initiatives have significantly improved access to
finance, entrepreneurship training, digital technology, and

entrepreneurs (Ministry of MSME, 2024). According to
the Annual Survey of Unincorporated Sector Enterprises
(ASUSE), women own a substantial proportion of India's
micro-enterprises, particularly in rural and semi-urban
areas. These enterprises generate employment, increase
household income, reduce regional disparities, and

Page-1


http://www.ijnrefm.com/

NN

strengthen local economies (National Statistical Office,
2024).

Women entrepreneurship also contributes directly to the
achievement of the United Nations Sustainable
Development Goals (SDGs). It promotes SDG 5 (Gender
Equality) by enhancing women's participation in economic
activities; SDG 8 (Decent Work and Economic Growth) by
generating employment and improving productivity; SDG
9 (Industry, Innovation and Infrastructure) through
innovation and enterprise development; and SDG 10
(Reduced Inequalities) by increasing financial inclusion

and economic  participation among marginalized
communities (United Nations, 2015).
Despite remarkable progress, women entrepreneurs

continue to face numerous challenges, including limited
access to finance, inadequate digital literacy, gender
discrimination, limited networking opportunities, poor
market access, insufficient managerial skills, and
difficulties in balancing family responsibilities with
business operations. These constraints restrict business
growth and limit women's contribution to the national
economy (International Labour Organization [ILO], 2023).
According to the World Economic Forum's Global Gender
Gap Report 2024, India has made gradual improvements in
women's labour force participation; however, gender
disparities remain in entrepreneurship, leadership
positions, financial access, and business ownership (World
Economic Forum, 2024). Similarly, the Economic Survey
2023-24 emphasizes that increasing women's participation
in entrepreneurship can substantially enhance India's
economic productivity, innovation capacity, and inclusive
development (Government of India, 2024).

The Organisation for Economic Co-operation and
Development (OECD) recognizes entrepreneurship as a
key driver of economic competitiveness and sustainable
development. Women entrepreneurs contribute not only
through business creation but also by introducing
environmentally sustainable production methods, social
enterprises, green innovations, and community-oriented
business practices that promote long-term economic
resilience (OECD, 2023).

In recent years, digital technologies, fintech services,
online marketplaces, and social media platforms have
transformed the entrepreneurial ecosystem in India.
Women entrepreneurs increasingly utilize digital payment
systems, e-commerce platforms, digital marketing tools,
and online financial services to expand their businesses
beyond local markets. Government initiatives promoting
digital entrepreneurship have further accelerated women's
participation in business activities (Reserve Bank of India
[RBI], 2024).

Therefore, empowering women entrepreneurs is not merely
a matter of achieving gender equality but also an essential
strategy for promoting sustainable economic growth,
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employment generation, social inclusion, innovation, and
environmental sustainability. Strengthening women-led
enterprises through supportive policies, financial inclusion,
digital empowerment, skill development, and institutional
support will significantly contribute to India's vision of
becoming a developed economy.

Il. REVIEW OF LITERATURE

The literature on women entrepreneurship has expanded
considerably over the past decade, emphasizing its role in
economic growth, innovation, employment generation, and
sustainable development.

Kumar and Singh (2022) examined the opportunities and
challenges of women entrepreneurship in India. Their
study found that women entrepreneurs significantly
contribute to employment creation, poverty reduction, and
regional development. However, inadequate financial

support, limited business networks, and gender
discrimination remain major obstacles to enterprise
growth.

The Organisation for Economic Co-operation and
Development (OECD, 2023) reported that small and
medium enterprises (SMEs) are fundamental to economic
resilience and sustainable development. The report
emphasized that promoting women-owned enterprises
enhances innovation, competitiveness, and inclusive
economic growth. The OECD recommended improving
access to finance, entrepreneurship education, and digital
infrastructure to strengthen women-led businesses.

According to the International Labour Organization (ILO,
2023), women continue to experience lower labour force
participation and higher levels of informal employment
compared with men. The report highlighted that
entrepreneurship provides women with opportunities for
income generation, financial independence, and social
empowerment while contributing to national productivity
and employment.

The World Bank (2024) identified women's
entrepreneurship as a major catalyst for poverty reduction
and inclusive economic development. The report noted
that financial inclusion, digital technologies, education,
and institutional support significantly improve the
performance and sustainability of women-owned
enterprises.

The Economic Survey 2023-24 reported that women-led
enterprises are increasingly contributing to India's
economic  growth  through  innovation, MSME
development, start-up ecosystems, and digital businesses.
Government initiatives have improved entrepreneurial
opportunities by expanding access to credit, digital
infrastructure, and skill development programmes
(Government of India, 2024).
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The Ministry of Micro, Small and Medium Enterprises
(2024) emphasized that MSMEs are the backbone of
India's economy and that women-owned enterprises have
become important contributors to employment generation,
export promotion, and rural industrialization. The report
highlighted the importance  of  entrepreneurship
development  programmes, credit  support, and
technological assistance for women entrepreneurs.

The Reserve Bank of India (2024) observed that
expanding financial inclusion through digital banking, UPI
transactions, and formal credit systems has significantly
improved women's participation in entrepreneurial
activities. Increased access to banking services has enabled
women entrepreneurs to obtain loans, manage digital
payments, and expand their businesses.

The World Economic Forum (2024) highlighted that
reducing gender disparities in entrepreneurship, leadership,
and access to finance can substantially increase economic
productivity and national competitiveness. The report
emphasized the importance of policy interventions that
encourage women-owned businesses and leadership
opportunities.

Brush, de Bruin, and Welter (2019) argued that women
entrepreneurs contribute not only to economic growth but
also to social innovation and community development.
Their research suggested that supportive institutional
environments, mentoring, networking, and gender-
sensitive policies are essential for entrepreneurial success.
Minniti and Naudé (2010) explained that entrepreneurship
serves as a mechanism for economic transformation in
developing  countries by  creating  employment
opportunities, promoting innovation, and increasing
productivity. Women entrepreneurs particularly strengthen
household welfare, local economies, and inclusive
development.

NITI Aayog (2022), through the India Innovation Index,
emphasized that innovation  ecosystems, digital
transformation,  entrepreneurship  development, and
institutional support are essential drivers of sustainable
economic growth. The report recognized women
entrepreneurs as emerging contributors to India's
innovation economy.

The United Nations (2015) highlighted that empowering
women through entrepreneurship directly supports the
achievement of Sustainable Development Goals by
reducing poverty, promoting gender equality, encouraging
decent work, fostering industrial innovation, and reducing
inequalities.

Overall, the existing literature indicates that women
entrepreneurs have become indispensable contributors to
India's socio-economic development. Although policy
initiatives and digital transformation have created
favourable opportunities, persistent barriers related to
finance, education, social norms, market access, and
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technological capability continue to limit the growth
potential of women-owned enterprises. Addressing these
challenges through comprehensive policy support and
institutional interventions  will ~ strengthen women's
contribution to sustainable economic development.

Research Objectives

The present study aims to examine the role of women

entrepreneurs in  promoting economic growth and

sustainable business development in India. Specifically,
the study seeks to achieve the following objectives:

e To examine the role of women entrepreneurs in
promoting sustainable economic growth and business
development in India.

e To analyse the contribution of women entrepreneurs to
employment  generation, innovation,  financial
inclusion, and socio-economic development.

e To evaluate the impact of Government of India
initiatives, such as Startup India, Stand-Up India,
PMMY, Skill India, and DAY-NRLM, on the growth
of women entrepreneurship.

e To identify the major challenges faced by women
entrepreneurs and suggest policy measures for
strengthening women-led enterprises and achieving
the Sustainable Development Goals (SDGs).

I11. RESEARCH METHODOLOGY

The present study is based on a descriptive research design
using secondary data to examine the role of women
entrepreneurs in promoting sustainable economic growth
in India. Data were collected from government reports,
policy documents, publications of the Ministry of MSME,
Ministry of Finance, RBI, NITI Aayog, World Bank, ILO,
OECD, United Nations, and relevant peer-reviewed
journals.

The collected information was systematically reviewed and
analysed using descriptive analysis to evaluate government
initiatives, economic contributions, challenges, and the
role of women entrepreneurs in achieving the Sustainable
Development Goals (SDGs). The findings are based
entirely on published sources and are subject to the
availability and reliability of secondary data.

Limitations of the Study

The study has the following limitations:

o |tisentirely based on secondary data.

Findings depend on the availability and accuracy of
published reports.

No primary survey or field investigation was conducted.

Recent policy changes after 2024 may not be fully
reflected.
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IV. GOVERNMENT INITIATIVES
SUPPORTING WOMEN
ENTREPRENEURS IN INDIA

Recognising the significant role of women entrepreneurs in
promoting inclusive economic growth, employment
generation, and sustainable development, the Government
of India has launched several initiatives to encourage
women-led enterprises. These programmes provide
financial assistance, entrepreneurship development, skill
enhancement, digital empowerment, market access, and
business incubation support.

1. Startup India

The Startup India initiative, launched in 2016, aims to
build a robust entrepreneurial ecosystem by encouraging
innovation, start-up creation, and employment generation.
The programme offers tax benefits, self-certification under
labour and environmental laws, easier compliance
procedures, intellectual property support, and access to
funding opportunities.

Women entrepreneurs benefit from incubation centres,
mentorship programmes, funding through the Fund of
Funds for Startups (FFS), and participation in innovation
challenges. Startup India has significantly increased
women's participation in technology, healthcare, fintech,
education, agriculture, and social enterprises (Department
for Promotion of Industry and Internal Trade [DPIIT],
2024).

2. Stand-Up India Scheme

The Stand-Up India Scheme, introduced in 2016,
facilitates institutional credit ranging from 10 lakh to X1
crore for women entrepreneurs and entrepreneurs
belonging to Scheduled Castes (SCs) and Scheduled
Tribes (STs) for establishing greenfield enterprises.

The scheme aims to reduce financial barriers by providing
bank loans for manufacturing, trading, and service sector
businesses. It also offers handholding support,
entrepreneurship training, and project guidance to first-
generation entrepreneurs (SIDBI, 2024).

3. Pradhan Mantri Mudra Yojana (PMMY)

The Pradhan Mantri Mudra Yojana (PMMY) provides
collateral-free loans to micro and small business
enterprises. Loans are offered under three categories:

e Shishu (up to ¥50,000)

¢ Kishore (50,0015 lakh)

e Tarun (35 lakh—320 lakh)

Women entrepreneurs receive priority under PMMY,
enabling them to establish and expand enterprises in
sectors such as retail, food processing, handicrafts,
tailoring, beauty services, agriculture, and manufacturing.
PMMY has significantly improved financial inclusion
among women entrepreneurs (Ministry of Finance, 2024).

International Journal for Novel Research in Economics , Finance and Management

www.ijnrefm.com
ISSN:3048-7722

Volume 4, Issue 4, July-Aug-2026, PP: 01-11

4. Skill India Mission

The Skill India Mission, launched in 2015, aims to equip
youth and aspiring entrepreneurs with industry-relevant
skills.  Through the National Skill Development
Corporation (NSDC) and various Sector Skill Councils,
women receive training in entrepreneurship, digital
literacy, financial management, marketing,
communication, and vocational skills.

Skill development enhances women's employability and
entrepreneurial capabilities, enabling them to establish
sustainable enterprises and improve business productivity
(Ministry of Skill Development and Entrepreneurship,
2024).

5. Digital India Mission

Digital India has transformed India's entrepreneurial
ecosystem by promoting digital infrastructure, online
services, digital payments, and e-governance.

Women entrepreneurs increasingly utilise:
o UPI payments

¢ Digital banking

e E-commerce platforms

¢ Social media marketing

o Online marketplaces

¢ Digital bookkeeping

o Cloud-based business management

These technologies have reduced operational costs,
improved customer access, and expanded market reach,
particularly for rural women entrepreneurs (Reserve Bank
of India, 2024).

6. Deendayal Antyodaya Yojana — National Rural
Livelihoods Mission (DAY-NRLM)

DAY-NRLM is one of India's largest poverty alleviation
programmes, focusing on women's Self-Help Groups
(SHGs). The mission promotes financial inclusion,
entrepreneurship, livelihood diversification, and skill
development among rural women.

Through SHGs, women receive:
Bank linkage support
Revolving funds

Community investment funds
Entrepreneurship training
Marketing assistance

Digital financial literacy

The programme has strengthened women's economic
independence and significantly improved rural household
incomes (Ministry of Rural Development, 2024).

7. MSME Entrepreneurship Development Programmes
(EDPs)

The Ministry of MSME conducts Entrepreneurship
Development Programmes (EDPs) and Entrepreneurship
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Skill Development Programmes (ESDPsS) to encourage
women to start and manage enterprises.

The programmes provide training on:
Business planning

Financial management

Marketing strategies

Digital commerce

Export procedures

Quality management

Innovation and technology adoption

These initiatives help women develop entrepreneurial

competencies and improve business sustainability
(Ministry of MSME, 2024).

8. Mahila Coir Yojana

The Mahila Coir Yojana promotes women's
entrepreneurship in the coir industry by providing

subsidised equipment, entrepreneurship training, and skill
development. The programme creates employment
opportunities for rural women while encouraging eco-
friendly and sustainable industries (Coir Board, 2024).

9. Prime Minister's Generation
Programme (PMEGP)

PMEGP is a credit-linked subsidy programme that
supports first-generation entrepreneurs in establishing
micro-enterprises. WWomen entrepreneurs receive higher
subsidy rates than general applicants, making it easier to
establish businesses in manufacturing and service sectors
(Khadi and Village Industries Commission, 2024).

Employment

Summary

Government initiatives have created a favourable
entrepreneurial ecosystem by improving women's access to
finance, skill  development, technology, digital
infrastructure, and markets. These programmes have
significantly increased women's participation in MSMEs,
start-ups, and rural enterprises, thereby contributing to
employment generation, innovation, financial inclusion,
and sustainable economic growth. Continued policy
support, institutional  collaboration, and  digital
empowerment are essential to further strengthen women-
led enterprises and achieve inclusive and sustainable
development.

V. ROLE OF WOMEN ENTREPRENEURS
IN INDIA'S ECONOMIC GROWTH

Women entrepreneurs have emerged as a significant force
in India's economic transformation by fostering innovation,
generating employment, reducing poverty, promoting
financial inclusion, and contributing to sustainable
development. Their increasing participation in business
activities has strengthened the country's entrepreneurial
ecosystem and accelerated inclusive economic growth. The
Government of India has recognized women
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entrepreneurship as an important catalyst for achieving the
vision of a developed nation through initiatives such as
Startup India, Stand-Up India, Digital India, and the
Pradhan Mantri Mudra Yojana (Government of India,
2024).

1. Employment Generation

One of the most significant contributions of women
entrepreneurs is employment creation. Women-owned
enterprises provide direct and indirect employment
opportunities across sectors such as manufacturing, retail,
healthcare, education, agriculture, tourism, textiles,
handicrafts, food processing, and information technology.
These enterprises not only generate jobs for women but
also create employment for youth, skilled workers, and
marginalized communities.

The MSME sector contributes nearly 30% of India's GDP
and supports more than 20 crore jobs, with women
entrepreneurs playing an increasingly important role in this
employment generation process (Ministry of MSME,
2024). Women-led enterprises  encourage local
employment, reduce migration, and improve the standard
of living, particularly in rural areas.

2. Contribution to Gross Domestic Product (GDP)
Women entrepreneurs contribute significantly to India's
Gross Domestic Product through business creation, value

addition, manufacturing activities, and service-sector
expansion. Their participation increases production
capacity, promotes exports, and stimulates domestic
demand.

According to the Economic Survey (Government of India,
2024), increasing women's participation in
entrepreneurship could substantially improve India's GDP
by enhancing labour productivity, innovation, and business
diversification. Studies also suggest that greater gender
equality in entrepreneurship can significantly accelerate
long-term economic growth (World Bank, 2024).

3. Innovation and Technological Development
Women entrepreneurs increasingly adopt innovative
business models by integrating digital technologies,

artificial intelligence, e-commerce platforms, fintech
solutions, and digital marketing strategies. These
innovations improve operational efficiency, customer

satisfaction, and business competitiveness.

Successful entrepreneurs such as Kiran Mazumdar-Shaw,
Falguni Nayar, and Aditi Gupta have demonstrated that
innovation, research, and technology adoption can
transform businesses into globally competitive enterprises.
Their success has inspired thousands of aspiring women
entrepreneurs across India.

4. Financial Inclusion
Financial inclusion has significantly enhanced women's
participation in entrepreneurial activities. Digital banking,
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Unified Payments Interface (UPI), Jan Dhan accounts,
mobile banking, and microfinance institutions have
expanded women's access to formal financial services.
Government initiatives such as the Pradhan Mantri Mudra
Yojana, Stand-Up India, and the National Rural
Livelihoods Mission have enabled women entrepreneurs to
obtain collateral-free loans, working capital, and business
credit, thereby improving enterprise sustainability
(Reserve Bank of India, 2024).

5. Rural Development and Poverty Reduction

Women entrepreneurs contribute significantly to rural
development through micro-enterprises, Self-Help Groups
(SHGs), cottage industries, food processing units,
handicrafts, dairy farming, and agro-based businesses.

The DAY-NRLM has empowered millions of rural women
by promoting entrepreneurship through SHGs, financial
literacy, and livelihood diversification. These initiatives
have increased household income, reduced poverty, and
strengthened rural economies (Ministry of Rural
Development, 2024).

6. MSME Development

Women-owned Micro, Small, and Medium Enterprises
(MSMEs)  contribute  significantly to  industrial
development by increasing production, exports, and
employment. Women entrepreneurs have diversified into
sectors such as renewable energy, food processing,

textiles, biotechnology, healthcare, digital services,
tourism, and education.
The Ministry of MSME (2024) emphasizes that

encouraging women-owned MSMEs enhances industrial
competitiveness, regional development, and inclusive
economic growth.

7. Export Promotion

Many women entrepreneurs actively participate in export-
oriented industries such as textiles, garments, handicrafts,
spices, leather products, processed foods, pharmaceuticals,
and information technology services. Their businesses
contribute to foreign exchange earnings and improve
India's global competitiveness.

Government  export  promotion  schemes, digital
marketplaces, and e-commerce platforms have enabled
women entrepreneurs to access international markets more
efficiently (OECD, 2023).

8. Social Empowerment

Women entrepreneurship promotes social inclusion by
increasing women's decision-making power, financial
independence, leadership  skills, and community
participation. Entrepreneurship challenges traditional
gender roles and enables women to become role models
for future generations.
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Empowered women entrepreneurs often invest in
education, healthcare, and family welfare, creating long-
term socio-economic benefits for society (United Nations,
2015).

9. Sustainable Business Development

Many women entrepreneurs adopt environmentally
sustainable business practices by promoting eco-friendly
production, renewable energy, waste recycling, organic
farming, biodegradable products, and responsible resource
management.

Green entrepreneurship contributes to environmental
conservation while generating economic value, supporting
India’s transition toward sustainable development (OECD,
2023).

Table 1. Economic Contributions of Women Entrepreneurs

Area Major Contribution
Employment Job creation and skill development
GDP Increased production and national
income
Innovation Technology adoption and new
business models
MSMEs Industrial growth and regional

development

Financial Inclusion | Access to banking and formal credit

Rural
Development

Poverty reduction and livelihood
creation

Export Promotion Foreign exchange earnings

Social
Empowerment

Gender equality and leadership

Sustainability Green businesses and responsible

production

Challenges Faced by Women Entrepreneurs in India
Despite remarkable progress, women entrepreneurs
continue to face several socio-economic, financial,
institutional, and cultural challenges that restrict business
growth and sustainability.

Limited Access to Finance

Access to institutional finance remains one of the biggest
barriers. Many women lack collateral, credit history, and
financial assets, making it difficult to secure business
loans. Consequently, they often depend on informal
borrowing or family savings, limiting enterprise expansion
(World Bank, 2024).

Gender Discrimination

Women frequently encounter gender bias in financial
institutions, business negotiations, investment decisions,
and leadership opportunities. Traditional stereotypes often
undermine women's entrepreneurial capabilities, reducing
access to funding, mentorship, and networking
opportunities (World Economic Forum, 2024).
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Limited Education and Entrepreneurial Skills
Although female literacy has improved, many aspiring
women entrepreneurs lack formal business education,
financial management skills, digital literacy, marketing
expertise, and legal knowledge. Insufficient
entrepreneurial training affects business planning and
competitiveness (ILO, 2023).

Work-L.ife Balance

Balancing business responsibilities with household duties,
childcare, and caregiving remains a significant challenge.
Cultural expectations often place greater domestic
responsibilities on women, reducing the time available for
business development and professional networking
(Kumar & Singh, 2022).

Limited Market Access

Women-owned enterprises frequently struggle to access
national and international markets due to limited marketing
knowledge, inadequate branding, weak distribution
networks, and insufficient participation in trade fairs and
exhibitions.

Digital platforms have improved market access, but many
rural women continue to face connectivity and digital
literacy constraints (OECD, 2023).

6. Digital Divide

The rapid digital transformation of business requires
entrepreneurs to adopt digital technologies, online
marketing, e-commerce, and electronic payment systems.
However, unequal access to digital devices, internet
connectivity, and technological training remains a barrier,
especially in rural areas (RBI, 2024).

7. Inadequate Infrastructure

Poor transportation, unreliable electricity, limited storage
facilities, and inadequate internet infrastructure hinder
business operations, particularly for women entrepreneurs
in remote and rural regions.

Infrastructure deficiencies increase production costs and
reduce competitiveness (World Bank, 2024).

8. Lack of Business Networks

Professional networks facilitate access to investors,
suppliers, mentors, customers, and business opportunities.
Women entrepreneurs often have fewer networking
opportunities due to social norms, mobility constraints,
and limited participation in industry associations.

Strong entrepreneurial ecosystems and mentorship
programmes are therefore essential for business success
(Brush, de Bruin, & Welter, 2019).

9. Legal and Regulatory Challenges

Business registration, taxation, licensing procedures,
labour regulations, and compliance requirements can be
difficult for first-generation entrepreneurs to navigate.
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Although recent reforms have simplified many procedures,
awareness remains limited among small business owners.

10. Limited Access to Technology

Adoption of advanced technologies such as artificial
intelligence, cloud computing, automation, and digital
analytics requires investment and technical expertise.
Small women-owned enterprises often face financial and
technical constraints that delay technology adoption,
reducing productivity and competitiveness.

Table 2. Major Challenges Faced by Women
Entrepreneurs

Challenge Impact on Business

Limited finance Restricts expansion and

investment

Gender Reduces leadership and funding
discrimination opportunities
Lack of skills Weak business planning and

management

Work-life balance Limits business growth

Reduces sales and
competitiveness

Poor market access

Digital divide Restricts technology adoption

Infrastructure
constraints

Increases operating costs

Weak business Limits collaboration and

networks mentorship
Regulatory Delays business operations
compliance
Limited technology Reduces productivity and
access innovation
Summary

Women entrepreneurs have become powerful contributors
to India's economic development by generating
employment, promoting innovation,  strengthening
MSMEs, enhancing financial inclusion, supporting rural
development, and encouraging sustainable business
practices. Their enterprises contribute significantly to GDP
growth, export promotion, poverty reduction, and social
empowerment. However, challenges such as limited access
to  finance, gender  discrimination, inadequate
infrastructure, digital exclusion, weak business networks,
and work-life balance continue to constrain their growth.
Addressing these barriers through supportive policies,
institutional reforms, financial inclusion, entrepreneurship
education, and digital empowerment is essential for
maximizing the economic and social contributions of
women entrepreneurs.

VI. WOMEN ENTREPRENEURS AND
SUSTAINABLE DEVELOPMENT GOALS
(SDGS)

Women entrepreneurship is recognized as a critical driver
for achieving the United Nations Sustainable Development
Goals (SDGs). Through innovation, employment

Page-7



http://www.ijnrefm.com/

e
NN

generation, financial inclusion, social empowerment, and
environmentally responsible business practices, women
entrepreneurs contribute significantly to sustainable
economic and social development. Their enterprises create
opportunities not only for individual economic
advancement but also for community development,
environmental sustainability, and inclusive growth (United
Nations, 2015).

1. SDG 5: Gender Equality

Goal 5 aims to achieve gender equality and empower all
women and girls. Women entrepreneurs directly contribute
to this goal by enhancing women's participation in
economic activities, increasing financial independence,
and strengthening leadership roles in society.

Entrepreneurship enables women to:

o Become financially independent.

Participate in household and business decision-making.

Challenge traditional gender stereotypes.

Improve access to education, healthcare, and financial
services.

Promote women's
governance.

business and

leadership in

Government initiatives such as Stand-Up India, PMMY,
and DAY-NRLM have significantly improved women's
access to entrepreneurial opportunities, contributing to
gender equality and women's empowerment (Government
of India, 2024).

2. SDG 8: Decent Work and Economic Growth

SDG 8 promotes sustained, inclusive, and sustainable
economic growth, productive employment, and decent
work for all.

Women entrepreneurs contribute to SDG 8 by:
Creating employment opportunities.
Promoting MSME development.

Increasing labour productivity.

Supporting innovation and business expansion.
Encouraging formal employment.

Enhancing rural livelihoods.

The MSME sector has become a major source of
employment in India, and women-owned enterprises
significantly contribute to local economic development
and income generation (Ministry of MSME, 2024).

3. SDG 9: Industry, Innovation and Infrastructure
Innovation is the foundation of entrepreneurship.

Women entrepreneurs increasingly utilize:
o Artificial Intelligence (Al)
¢ Digital marketing

e E-commerce

e Cloud computing

e FinTech
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e Digital payments
o Online marketplaces

These technologies improve business

productivity, and competitiveness.

efficiency,

Government initiatives such as Digital India, Startup India,
and Skill India encourage innovation and technology
adoption among women entrepreneurs, thereby supporting
industrial development and sustainable infrastructure
(NITI Aayog, 2022).

4. SDG 10: Reduced Inequalities

Women entrepreneurship reduces economic and social
inequalities by providing equal access to income,
employment, finance, and leadership opportunities.

Women-owned enterprises contribute by:

Reducing income inequality.

Promoting inclusive growth.

Supporting marginalized communities.

Encouraging financial inclusion.

Increasing rural women's participation in economic
activities.

Inclusive entrepreneurship creates equitable economic
opportunities across different regions and social groups
(World Bank, 2024).

5. SDG 1: No Poverty

Women entrepreneurs improve household income and
create employment, helping families escape poverty.
Through SHGs, micro-enterprises, and rural businesses,
women contribute to poverty reduction and improve living
standards, especially in underserved communities
(Ministry of Rural Development, 2024).

6. SDG 4: Quality Education

Entrepreneurship encourages continuous learning through
skill development, vocational training, digital literacy, and
financial education. Women entrepreneurs also invest in
the education of their children, creating long-term human
capital development.

7. SDG 13: Climate Action

Many women-led enterprises promote:
¢ Organic farming

Renewable energy

Eco-friendly packaging

Waste recycling

Sustainable agriculture

Green manufacturing

These environmentally responsible business practices
support climate action and sustainable production systems
(OECD, 2023).
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Table 3. Women Entrepreneurs and SDGs

Sustainable Contribution of Women
Development Goal Entrepreneurs
SDG 1 — No Poverty Income generation and poverty
reduction
SDG 4 — Quality Skill development and educational
Education investment
SDG 5 — Gender Women's empowerment and
Equality leadership
SDG 8 — Decent Employment generation and
Work productivity
SDG 9 - Industry & Technology adoption and
Innovation innovation
SDG 10 — Reduced Inclusive entrepreneurship and
Inequalities financial inclusion
SDG 13 — Climate Green entrepreneurship and
Action environmental sustainability

VIl. POLICY RECOMMENDATIONS

Although India has made significant progress in promoting
women entrepreneurship, several policy interventions are
required to maximize its contribution to sustainable
economic development.

1. Improve Access to Finance

Financial institutions should expand collateral-free loans,
simplify loan approval procedures, and develop women-
focused financial products. Credit guarantee schemes and
venture capital support should be strengthened for women-
led start-ups (Reserve Bank of India, 2024).

2. Strengthen Entrepreneurship Education
Entrepreneurship education should be integrated into
school and higher education curricula. Universities should
establish entrepreneurship development cells that provide
business mentoring, incubation support, and innovation
training.

3. Enhance Digital Literacy

Governments and educational institutions should provide
training in:

¢ Digital payments

o Artificial Intelligence

e E-commerce

o Cybersecurity

¢ Digital marketing

¢ Financial technology

Improved digital capabilities will help women compete in
increasingly technology-driven markets.

4. Expand Market Access
Government agencies should organize:
Trade fairs

e International exhibitions

o Buyer—seller meets

e Export promotion programmes
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These measures will improve market access for women-
owned enterprises.

5. Strengthen Mentorship Networks

Experienced entrepreneurs, business leaders, and academic
institutions should mentor aspiring women entrepreneurs
through incubation centres, entrepreneurship clubs, and
industry partnerships.

6. Promote Rural Entrepreneurship

Special financial incentives, infrastructure support, internet
connectivity, and skill development programmes should
target rural women entrepreneurs through SHGs and
Farmer Producer Organizations (FPOs).

7. Simplify Regulatory Procedures

Business registration, taxation, licensing, and compliance
procedures should be further simplified through digital
platforms to reduce administrative burdens on first-
generation entrepreneurs.

8. Promote Green Entrepreneurship
Government  policies  should  encourage
entrepreneurs to adopt:

Renewable energy

Sustainable manufacturing

Circular economy practices

Organic production

Waste management technologies

women

Financial incentives should
sustainable business practices.

reward environmentally

9. Encourage Research and Innovation

Greater investment is needed in research grants, incubation
centres, innovation hubs, and technology transfer
programmes that specifically support women-led
enterprises in emerging sectors such as biotechnology,
clean energy, and digital services.

10. Strengthen Public—Private Partnerships
Collaboration among government agencies, industry
associations, universities, NGOs, and financial institutions
should be expanded to build a comprehensive support
ecosystem for women entrepreneurs.

VIIl. CONCLUSION

Women entrepreneurs have become indispensable
contributors to India's economic transformation and
sustainable development. Their enterprises generate
employment, foster innovation, strengthen the MSME
sector, promote financial inclusion, reduce poverty, and
improve the socio-economic status of women and their
families. By participating in diverse sectors such as
manufacturing, agriculture, healthcare, education, digital
services, tourism, and green industries, women
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entrepreneurs are reshaping India's entrepreneurial
landscape and enhancing national competitiveness.

Government initiatives—including Startup India, Stand-Up
India, Pradhan Mantri Mudra Yojana, Skill India, Digital
India, and DAY-NRLM—have substantially improved
women's access to finance, skills, technology, and markets.
These programmes have encouraged thousands of women
to establish and expand businesses, particularly in rural
and semi-urban regions. Nevertheless, challenges such as
limited access to finance, gender discrimination,
inadequate digital literacy, infrastructure constraints, and
work-life balance continue to limit the full potential of
women-led enterprises.

Women entrepreneurship is closely aligned with the
United Nations Sustainable Development Goals,
particularly SDGs 1, 4, 5, 8, 9, 10, and 13. By fostering
inclusive growth, innovation, decent work, and
environmentally responsible business practices, women
entrepreneurs contribute significantly to India's long-term
economic resilience and sustainable development.

Future policy efforts should therefore focus on
strengthening  entrepreneurship  education,  digital
empowerment, financial inclusion, mentorship, research
and innovation, market access, and green entrepreneurship.
A collaborative approach involving government, industry,
academia, financial institutions, and civil society will
enable women entrepreneurs to achieve greater business
success while contributing to inclusive, equitable, and
sustainable economic growth. Investing in women
entrepreneurs is not only a strategy for gender equality but
also a pathway to building a more innovative, competitive,
and prosperous India.
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