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Abstract — This study focuses on the relationship between investor awareness and mutual fund investment behaviour in the
Jharkhand region of India. It used a survey-based descriptive research design to investigate the factors influencing mutual fund
investing decisions, drawing on primary data obtained from urban and rural populations. The study examines financial literacy,
perceived risk, information source, and socioeconomic factors like income, education, and occupation. Statistical tools for Simple
Linear Regression. The study analysed responses from a sample size of 202 individuals across urban and rural Jharkhand. This
data set provides a spotlight on the varying levels of mutual fund awareness and investment behaviour as influenced by
socioeconomic and informational factors, and the findings highlight the growing but uneven levels of awareness about mutual
fund structures, risk-return trade-offs, and investment practices such as SIPs. Notably, the study identifies major knowledge
gaps and behavioural hurdles that prevent greater financial inclusion in mutual fund markets. It emphasizes the importance of
investor education efforts in increasing market participation. This study adds region-specific data to the larger discussion of
mutual fund penetration and financial literacy by providing a granular analysis of Jharkhand's investment patterns and

awareness levels.
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I. INTRODUCTION

Background

The mutual fund industry in India began in 1963 with the
establishment of Unit Trust of India (UTI) by the
Government of India and the Reserve Bank of India. Mutual
funds emerged to provide small investors with access to
diversified and professionally managed portfolios. Over
time, mutual funds became essential in reducing direct
stock market risks, promoting savings, and ensuring
broader investor participation. A strong and inclusive
financial market is vital for economic development.
Initially dominated by UTI, the sector gradually evolved,
with the introduction of public sector and later private
sector mutual funds, ushering in new opportunities and
investor confidence.

Phases of Mutual Fund Growth in India

1. 1964-1987 (UTI Era): UTI operated under RBI’s
oversight and grew steadily, amassing 6,700 crore
AUM by 1988.

2. 1987-1993 (Public Sector Entry): LIC, GIC, and
public sector banks like SBI and PNB entered the
sector. AUM rose significantly, hitting 347,004 crore
by 1993.

3. 1993-2003 (Private Sector Entry): SEBI was
established to regulate securities. The first private
mutual fund (Kothari Pioneer) was launched. SEBI
introduced comprehensive regulations in 1996. By
2003, India had 33 mutual funds with AUM of
%1,21,805 crore.

4. 2003-2014 (Consolidation): UTI was split, and global
financial crises impacted the market. SEBI eliminated
entry loads, causing a temporary decline in growth.

5. 2014-Present (Expansion): With SEBI reforms and
government support, mutual fund participation

increased, especially in Tier-1l and Tier-lll cities.
Investor folios and AUM have seen consistent growth.

Definition, Types, and Investor Awareness

A mutual fund is a pooled investment vehicle managed by
asset management companies (AMCSs). Investors buy units
of the fund, which is invested in assets like equities, debt
instruments, or hybrids. The NAV (Net Asset Value)
fluctuates with market performance.

Types of Mutual Funds:

e By Structure: Open-ended, Closed-ended, Interval
funds.

e By Asset Class: Equity, Debt, Hybrid, Money Market.

e By Goals: Growth, Income, Liquid, Tax-saving
(ELSS), Pension funds.

e By Risk: Low-risk (Govt Bonds), Medium-risk
(Balanced), High-risk (Equity Sectoral).

e By Specialty: Index, Sector, Commodity, Inverse
funds, Funds of Funds.

Importance of Investor Awareness: Investor education is
critical for making informed decisions. Awareness helps:

e Improve decision-making.

Mitigate risk.

Ensure market stability.

Promote long-term investments.

Prevent fraud. Programs run by SEBI, AMFI, NSE, and
NSDL play a major role in educating investors across
India.

Mutual Fund Trends in Jharkhand and the Need for

Study

Despite being less developed, Jharkhand shows higher

mutual fund penetration than many southern states due to:

e A strong base of insurance agents transitioning to
mutual fund distributors.
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e Better agent networks in cities like Dhanbad and
Ranchi.

e Trust-based sales driven by low financial literacy in
rural areas.

However, challenges remain:

e Low awareness, especially in semi-urban and rural
areas.

e Language and communication barriers.

e Preference for traditional instruments like gold and
FDs.

Need for the Study:

Retail investors' behavior is shaped by demographics and
psychological factors. In Jharkhand, raising awareness is
essential to channel savings into productive investment
avenues like mutual funds. This supports economic
inclusion, financial literacy, and long-term development.

Strategies for Improvement:

e Localized literacy programs.

e Partnerships with cooperative societies and banks.

o Digitally assisted human outreach.

e Low-cost, simple mutual fund products like micro-
SIPs.

o  Government-led awareness campaigns.

Il. LITERATURE REVIEW

The literature on mutual funds reflects their role in
promoting financial growth and shaping investor behavior.
Franklin Templeton (2007) described mutual funds as
professionally managed investment vehicles ideal for those
who lack the time or expertise to manage their own
portfolios. The NCAER Survey (2000) found that while
mutual funds are gaining traction among higher-income
groups, awareness among small investors remains limited,
with many households still preferring bank deposits due to
lower perceived risk.

Thomas and Spataro (2015) emphasized that mutual funds
positively impact a country’s economic growth by directing
funds into capital markets, although individual participation
remains low globally. Ippolito (1992) and Grinblatt &
Titman (1992) observed that fund performance is a key
determinant of investor choice, with well-performing funds
attracting more investment. Syama Sunder (1998) noted
that mutual fund awareness in smaller cities was poor, and
agents played a crucial role in educating investors. Age,
income, and brand image significantly influenced fund
selection.

Prasada Rao et al. (2018) highlighted that blockchain
technology can enhance transparency and investor trust in
mutual funds, while Daniel O’Keefe et al. (2016) reported
growing awareness of robo-advisory and digital portfolio
management. Shaik et al. (2017) explored how investment
choices among IT professionals are influenced by financial
stability, risk aptitude, and behavioral factors.
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Several studies examined psychological and gender-based
influences. Alexander et al. (1997) and Wilcox (2003)
concluded that educated investors demonstrate better
financial understanding, while Mehry (2004) criticized the
role of agents in misguiding uninformed investors. Barker
and Odean (2001), along with Sunden and Surette (1998),
suggested that women tend to be more risk-averse and less
confident in investment decisions. Daniel et al. (1998)
introduced the concept of overconfidence bias in investing,
where investors overestimate their knowledge and take on
risky behavior. Kahneman and Tversky’s (1979) Prospect
Theory emphasized that investors are more sensitive to
potential losses than to equivalent gains, leading to loss
aversion and risk-averse decisions.

studies by Huston (2010), Remund (2010), and Grable &
Lytton (1999) demonstrated that financial literacy plays a
vital role in investment decisions, influencing how
individuals manage risks and select financial products. Deb
& Singh (2016) supported this view, adding that socio-
demographic factors also impact investment behavior.
Grable & Lytton noted that risk tolerance is a key factor in
mutual fund investments, influenced by age, income,
gender, and education.

In terms of fund performance, Rao et al. (2012) used
various financial metrics such as Sharpe’s ratio and
Treynor’s ratio to conclude that most mutual fund schemes
met or exceeded investor expectations. Roy and Deb (2010)
found that Indian fund managers responded well to
macroeconomic  indicators but lacked consistent
performance advantages. Dr. Naila Igbal (2013) studied
market penetration and emphasized the importance of
understanding consumer segments, while Dr. Nishi Sharma
(2012) analyzed investor perception and highlighted the
role of fund-related features, monetary benefits, and
sponsor credibility in attracting investors. Overall, the
literature points to the critical roles of financial literacy,
fund performance, psychological traits, and socio-
demographic characteristics in shaping mutual fund
investment behaviour in India.

I11. RESEARCH PROBLEM

Investment in financial instruments like mutual funds has
been growing steadily across India, especially in
metropolitan areas. However, in states like Jharkhand, the
penetration of mutual funds and other investment avenues
remains relatively low. This raises critical questions about
the level of investment awareness among the population
and the factors influencing investment behavior in the
region.

Jharkhand, being a state with a mix of urban and rural
populations, presents unique challenges and opportunities
in terms of financial inclusion and investment participation.
Many individuals may lack basic financial literacy, have
limited access to reliable financial advice, or hold
misconceptions about the risks and benefits of mutual fund
investments. Additionally, socio-economic factors such as
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education, income, occupation, and geographical location
(urban vs rural) may significantly influence people's
investment choices.

IV. OBJECTIVE OF THE STUDY

1. Toassess the level of investor awareness about mutual
funds in Jharkhand.

2. To analyze the factors influencing mutual fund
investment decisions.

3. Toevaluate investor satisfaction and perception of risk
in mutual funds.

4. To identify challenges faced by investors in mutual
fund investments.

5. To suggest strategies to
participation in Jharkhand.

improve mutual fund

V. HYPOTHESIS OF THE STUDY

Null Hypothesis (Ho): Higher financial literacy does not
lead to increased mutual fund investment among retail
investors in Jharkhand.

Alternative Hypothesis (Hi): Higher financial literacy
leads to increased mutual fund investment among retail
investors in Jharkhand.

VI. RESEARCH METHODOLOGY

Research Design

This study employs a quantitative research design to
analyze mutual fund investments' performance and the
factors that have an impact on them. It takes a descriptive
and analytical approach to evaluate how investor-related
variables relate to the performance of mutual funds.

Sources of Primary data

Researchers gathered data through a structured
questionnaire given to mutual fund investors. It covers
topics like demographics, investment choices, challenges in
mutual fund investments, and what investors think about
them.

Sampling methods and sample size

Sampling Technique: Stratified Random Sampling (to
include different income groups, age segments, etc.)
Sample Size: 202 investors across urban and semi-urban
areas.

Population: Individual investors who have invested in
mutual funds

Data collection method

A well-structured questionnaire was developed to collect
necessary information to meet the objective of the study.
Variables:

Independent Variable:

o IPAC: Investor Perception and Awareness
Campaigns
e BMFI: Barriers to Mutual Fund Investment
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FIID: Factors Influencing Investment Decisions
IAMF: Investors' Awareness About Mutual Funds
Dependent Variable:

MFIB: Mutual Fund Investment Behavior

Data analysis tools
Descriptive statistics: A descriptive statistical approach
was used to analyze the collected data.

Regression:

Regression is a statistical technique used to describe the
relationship between two or more variables. In theory can
also be applied to predicting the one variable's value i.e. the
dependent variable based on the values of one or more other
variables i.e. the predictor or independent variable. Based
on the number of variables and the characteristics of the
data being worked with, Regression Analysis comes of
various forms and each assuming a relationship between
variables. For example, a lot of regression models presume
that there is a linear relationship between the variables. To
find out which independent variables have an impact on the
dependent variable, researchers also employ regression
analysis.

Linear Regression:

Linear regression is a statistical technique used to model the
relationship between a dependent variable and one or more
independent variables. The purpose is to determine which
straight line, known as the regression line, best fits the data
and anticipate the dependent variable depending on the
values of the independent variable or variables. A linear
relationship exists between two variables when a unit
change in the independent variable leads to change in
complete terms. When there is a linear relationship in two
variables, regression can be used to find the related values
of the dependent variable for an independent variable. It is
possible to plot two variables (X and Y) on a scatter
diagram and create two lines of perfect fit that intersect the
plotted points. These lines are known as regression lines. In
regression, these lines are called straight lines.

The straight line can be described by the equation:
Y=a+bX

Where:

e Y is dependent variable

e X is independent variable

e b is the slope of the regression line

e a is the intercept value of the regression line

VIl. DATA ANALYSIS

Demographic Factor
Table 1: (Age)

Age Group | No. of | Percentage
Responses

Below 18 18 8.9%

18-30 116 57.4%

31-50 30 14.9%

Above 50 38 18.8%

Total 202 100%
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Interpretation:

Interpretation:

The majority of mutual fund investors (57.4%) are aged 18—
30, reflecting high financial awareness and digital
engagement among youth. Older adults above 50 make up
18.8%, likely investing for retirement. The 31-50 age group
is underrepresented at 14.9%, indicating a gap in awareness.
Only 8.9% are below 18 due to legal restrictions.

Figure 1: (Age)
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(Source: Computed by The Researcher Using MS Excel)

Table 2: (Gender)

Gender No. of | Percentage
Responses

Male 122 60.4%

Female 80 39.6%

Total 202 100%

(Source: Primary Data)

Interpretation:

The bar chart shows that 60.4% of mutual fund investors
are male, while 39.6% are female, indicating a notable
gender gap. This suggests men are more financially active
or aware than women. Contributing factors may include
higher financial literacy and decision-making roles among
males. The data highlights the need to promote financial
education and inclusion for women.

Figure 2: (Gender)

Gender Distribution
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(Source computed by the researcher using MS Excel)
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Table 3: (Qualification)

Qualification Percentage | Number of
Responses

Primary education 5% 10

Secondary 10% 20

education

Graduation 45% 91

Post graduation 33.7% 68

Others 6.3% 13

Total 100% 202

(source: Primary Data)

Interpretation:

The chart shows that 45% of mutual fund investors are
graduates, followed by 33.7% postgraduates, reflecting
strong participation among the educated. Secondary-level
investors form 10%, with limited involvement. Primary
education holders (5%) and others (6.3%) show minimal
engagement. Overall, higher education correlates with
greater mutual fund investment awareness.

Figure 3: (Qualification)
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(Source: Computed by The Researcher Using MS Excel)

Table 4: (Profession)

Profession Percentage | Number of
Responses

Student 45.5% 92

Corporate 14.9% 30

employee

Government 10.9% 22

employee

Businessman 14.9% 30

Others 13.9% 28

Total 100% 202

(Source: Primary Data)

Interpretation:

A high number of student respondents indicates rising
financial awareness, though their actual investments may be
limited by income. Corporate and government employees
(25.8%) are key targets due to steady income and access to
financial advice. Businessmen and corporate employees
show equal interest (14.9%), reflecting openness to growth-
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oriented investments. The "Others" category (13.9%) also
presents potential for tailored mutual fund education.

Figure 4: (Profession)

Profession
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Table 5: (Monthly income)
(Source: Primary Data)

Monthly  Income | Percentage | Number of
Range Responses

Below 10,000 48.0% 97

10,000-30,000 19.8% 40

30,000-50,000 14.9% 30

Above 50,000 17.3% 35

Total 100% 202

Interpretation:

Nearly half of the respondents earn below 210,000, limiting
their mutual fund investment capacity to small SIPs. The
%10,000-30,000 group may invest cautiously, focusing on
low-entry options. Those earning above %30,000 (32.2%)
are more capable of using mutual funds for wealth creation
and tax savings. Targeted education for this segment could
enhance participation.

Figure 5: (Monthly Income)

Monthly Income

150
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(Source: Computed by The Researcher Using MS Excel)

VI, HYPOTHESIS TESTING

Analysis of Regression Result
Variables Entered/Removeda

Variables Variable
Model | Entered S Method
Remove
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1 IPAC, BMFI,
FIID, IAMP?

Enter

1 IPAC, BMFI, FIID, IAMFb
a. Dependent Variable: MFIB
b. All requested variables entered.

Enter

(Source: Computed by the researcher using SPSS)
Inpependent Variable:

IPAC: Investor Perception and Awareness Campaigns
BMFI: Barriers to Mutual Fund Investment
FIID: Factors Influencing Investment Decisions

IAMF: Investors' Awareness About Mutual Funds
Dependent Variable:
MFIB: Mutual Fund Investment Behavior

2. Model summary
Model Summary

Adjusted  RIStd. Error off

Model R R Square [Square the Estimate

1 .7062 499 .489 .63645

a. Predictors: (Constant), IPAC, BMFI, FIID, IAMF
(Source: Computed by the researcher using SPSS)

R (0.706): Indicates a strong positive correlation between
the independent variables and Mutual Fund Investment
Behavior.

R2 (0.499): 49.9% of the variance in Mutual Fund
Investment Behavior is explained by the predictors (IPAC,
BMFI, FIID, IAMF). This indicates a significant impact of
(IPAC, BMFI, FIID, IAMF) on Mutual Fund Investment
Behavior.

Adjusted R2 (0.489): Since the difference between R2 and
Adjusted R2 is minimal, it confirms that the model is well-
fitted with the given data.

Standard Error of Estimate (0.63645): Indicates the
average deviation of observed values from the predicted
values.

3.Anova Table
ANOVAa
Mod Sum  ofidf Mean |F Sig.
el Squares Square
1  |Regressi[79.522 4 19.881 49.080(.000°
on
Residual [79.798 (197 405
Total  [159.320 [201

a. Dependent Variable: MFIB
b. Predictors: (Constant), IPAC, BMFI, FIID, IAMF

(Source: Computed by the researcher using SPSS)

The F-statistic (49.080) and p-value (0.000) indicate that
the overall regression model is statistically significant.
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This confirms that the combination of IPAC, BMFI, FIID
and IAMF significantly predicts Mutual Fund Investment
Behavior.

4 Coefficient Table

Coefficie
nts?
Standardized
Model Unstandardized |Coefficients t [Sig.
Coefficients
B Std. Beta
Error

1 |(Consta|.779 .293 2.661 |.008
nt)
IAMF 384 .066 404 5.794 |.000
FIID (214 .080 181 2.669 |.008
BMFI [-.175 .064 -.145 -2.760 |.006
IPAC |284 .086 226 3.303 |.001

a. Dependent Variable: MFIB
(Source: Computed by the researcher using SPSS)

Intercept (Constant) = 0.779, p = 0.008

The intercept is statistically significant. When all predictors
are 0, the expected value of the dependent variable is 0.779.
IAMF (B = .384, Beta = .404, p < .000):

A 1-unit increase in IAMF is associated with a 0.384
increase in the dependent variable.

Standardized Beta = .404 suggests this is a strong predictor.
The effect is statistically significant (p < .001)

FIID (B = .214, Beta = .181, p = .008):

A 1-unit increase in FIID increases the dependent variable
by 0.214.

Moderate predictor with statistical significance (p = .008).

BMFI (B = -0.175, Beta = -0.145, p = .006)

A 1-unit increase in BMFI is associated with a 0.175
decrease in the dependent variable.

It has a negative effect and is statistically significant (p =
.006).

The standardized Beta suggests a small to moderate
negative impact.

IPAC (B =.284, Beta =.226, p = .001)

A 1-unit increase in IPAC leads to a 0.284 increase in the
dependent variable.

Statistically significant and has a moderate positive effect.

Hypothesis Testing

Since the p-value (0.000) is less than 0.05, we accept the
hypothesis (H1). Since the p-value (0.000) is significantly
less than the 0.05 level of significance, we reject the null
hypothesis (Ho) and accept the alternative hypothesis (H:).
This means there is a statistically significant relationship
between the variables being tested.
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IX.. OBJECTIVE ACHIEVED

A combined 43.1% of respondents either agree (31.7%) or
strongly agree (11.4%) that they regularly invest in mutual
funds through SIPs. However, 25.7% disagreed and 6.0%
strongly disagreed, indicating that nearly a third of the
participants do not follow SIPs. Additionally, 25.2%
remained neutral, suggesting a significant number are either
unaware or irregular in their SIP investments. Overall,
while a considerable portion is utilizing SIPs, there remains
a substantial gap in consistent investment behaviour.

A strong majority of respondents—45.0% agree and 12.4%
strongly agree, totalling 57.4%—indicated that they prefer
to hold their mutual fund investments for long-term growth.
Only 16.9% disagreed or strongly disagreed, while 25.7%
remained neutral. This suggests that most investors are
inclined towards long-term wealth creation through mutual
funds, reflecting a relatively mature investment mindset and
belief in long-term financial planning. A majority of the
respondents—46.0% agree and 29.2% are neutral—
indicate that past performance is a key consideration in their
investment decisions. Only a small percentage (13.4%)
disagreed or strongly disagreed with this statement. This
reveals that for most investors, historical returns play a
significant role in evaluating mutual fund options, although
a notable portion remains undecided or uninformed.

Responses are almost evenly split between neutral (37.6%)
and agree (37.6%), indicating that a large portion of
respondents are either moderately influenced or unsure
about the influence of financial advisors. Additionally,
9.4% strongly agree, pushing the total agreement to 47%,
while only 15.4% disagreed or strongly disagreed. This
suggests that while recommendations from financial
advisors do influence many investors, a significant portion
still remains either skeptical or prefers making independent
decisions. A significant majority of respondents—52.5%
agree and 14.9% strongly agree, totaling 67.4%—believe
that the reputation of the mutual fund house plays a key role
in their investment decisions. Only a small percentage
(9.8%) disagreed, while 22.8% remained neutral.

This clearly indicates that investors tend to trust well-
established and reputable fund houses when it comes to
making financial decisions, likely associating reputation
with trust, reliability, and consistent returns. A considerable
portion of respondents — 34.2% disagreed and 5.0%
strongly disagreed (total 39.2%) — do not find the mutual
fund investment process confusing, indicating a moderate
level of awareness or ease of access. However, 26.2%
agreed and 3.5% strongly agreed (total 29.7%) that the
process is indeed complex. Meanwhile, 31.2% remained
neutral, reflecting uncertainty or mixed experiences.

This mixed response suggests that while many investors are
comfortable with the investment process, a significant
number still find it challenging, possibly due to lack of
financial literacy, complicated documentation, or
unfamiliarity with terms. A total of 41.1% (36.1% Agree
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and 5.0% Strongly agree) of respondents feel that lack of
trust in financial advisors impacts their investment
decisions.

Around 19.3% (Disagree and Strongly Disagree) do not
share this concern, showing some level of trust in financial
advisors. A significant 39.6% remain neutral, possibly
reflecting confusion, limited experience, or indifference
toward financial advisors.

This data indicates that trust in financial advisors is a major
factor influencing mutual fund investment behaviour, but a
large portion is still undecided or indifferent, suggesting a
lack of strong opinion or insufficient advisor interaction.

This data highlights the effectiveness of investor awareness
programs in enhancing the understanding of mutual fund
investments. A combined 54.9% of respondents either agree
or strongly agree that such initiatives have positively
impacted their knowledge, suggesting that educational
outreach is a crucial factor in building confidence among
potential investors. Interestingly, a significant portion
(32.7%) remains neutral, which may indicate passive
exposure or a need for more engaging or tailored content.
The low levels of disagreement reflect that only a small
minority finds these programs unhelpful, reaffirming their
overall value in promoting informed investment behavior

The data clearly reflects that a large segment of respondents
(47%) agree that awareness campaigns have successfully
mitigated their concerns regarding the risks involved with
mutual funds. This is reinforced by an additional 6.9% who
strongly agree, totaling over half of the participants leaning
positively. A significant portion (39.1%) remains neutral,
indicating a passive stance—perhaps showing that while
campaigns are noticed, they may not fully persuade or
impact all investors. Only a small fraction (7%) express
disagreement, suggesting minimal resistance or skepticism
toward these educational efforts. Overall, the results signal
that awareness campaigns are an effective strategy in
building investor confidence, although there's still room to
reach the undecided group.

X. FINDINGS

The study reveals that a significant portion of mutual fund
investors (57.4%) belong to the 18-30 age group,
suggesting that young adults are the most engaged
demographic due to rising financial literacy and comfort
with digital investment platforms. Only 8.9% of
respondents are below 18, indicating limited participation
due to legal and financial restrictions. The 31-50 age group
constitutes 14.9% of respondents, reflecting relatively low
engagement, possibly due to lack of awareness or cautious
investment behavior. Meanwhile, 18.8% of the participants
are aged above 50, showing that older adults are still
interested in mutual funds, likely for wealth preservation
and retirement planning. Gender-wise, 60.4% of the
respondents are male, while 39.6% are female, which
highlights a gender gap in financial involvement.
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Additionally, the high percentage of neutral responses in the
survey points to the need for stronger efforts to improve
mutual fund visibility and understanding, especially in rural
areas.

XI. CONCLUSION

The study concludes that there is a significant disparity in
mutual fund awareness and participation between rural and
urban populations. Urban investors benefit from easier
access to digital platforms, financial education, and
advisory services, whereas rural areas continue to face
challenges such as low financial literacy, limited
infrastructure, and skepticism toward formal investment
channels. As a result, rural and low-income segments have
yet to fully benefit from mutual fund opportunities. The
findings also reveal that a majority of respondents remain
uncertain about mutual funds and lack clear opinions on
them as investment tools. Demographic factors such as
gender, income, and education levels significantly
influence investment behavior, while age and occupation
appear to have a lesser impact. These disparities highlight
the urgent need for inclusive financial education and
targeted awareness to bridge the investment gap across
different regions and populations in Jharkhand.

Recommendations

To enhance mutual fund participation in Jharkhand,
comprehensive awareness campaigns must be initiated,
particularly targeting rural regions. Mutual fund companies
should implement tailored promotional strategies to reach
underrepresented communities. Public education on mutual
fund benefits must be strengthened through community
outreach, trained financial advisors, and collaboration with
cooperative and regional rural banks. The Jharkhand
government should partner with mutual fund firms to
organize financial literacy programs aimed at improving
public understanding. Existing mutual fund schemes should
be upgraded for better transparency and outreach. Mass
media and digital advertising can play a crucial role in
increasing visibility and trust in mutual fund investments.
Companies are encouraged to explore and expand into rural
and smaller urban centers, leveraging the untapped market
potential. Additionally, promoting Systematic Investment
Plans (SIPs) through incentives and simplified investment
processes can attract regular investors. Finally, a strong
regulatory framework should be ensured to protect investor
interests and maintain long-term confidence in the mutual
fund industry.
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