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Abstract — Women entrepreneurs play a crucial role in Economic Development. Women confined to four walls, doing only
domestic chores that is not monetized is the history of the past. At present women enter the portals of self-employment equally
with men by being entrepreneurs, creating many jobs and livelihood opportunities for many. Conducive environment
ecosystems are essential to stimulate and foster entrepreneurs. Women need guidance, capital, mentorship, and networking
opportunities, to thrive and succeed. Talent, leadership, and intermediary services are also required. So, it is essential to spot
the location, ideas, and financial constraints, to make fundamental decisions. Favourable environment ecosystems are critical to
the growth of individuals, into successful entrepreneurs. This paper has the objectives To study the socio demographic variables
of respondents, to explore the fundamental reason behind women starting successful business, to study the various problems
faced by women in entrepreneurial field, to study about the need for favourable environment ecosystems, to highlight the
country’s score in entrepreneurship, to study the percentage of women owned MSME in India, to highlight the Government
programs for fostering women entrepreneurs, to study the share of women-owned MSMEs to study about share of women
owned by sector, to highlight the country’s score in entrepreneurship by Using questionnaire primary data was collected from
50 entrepreneurs in Thiruthuraipoondi using convenience sampling. The secondary data is obtained from websites and research
reports. This paper states about the women involved in MSME and urges the policymakers to create favourable ecosystems

conducive to nurturing entrepreneurship among women.
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I. INTRODUCTION

International Labour Organisation 1LO describes
entrepreneurs are the people who can see and evaluate
business opportunities, gather the necessary resources, take
advantage of them, and initiate appropriate action to
ensure success. The meaning of entrepreneur enters a new
way of living from a traditional worker to a creator of a
new enterprise. Entrepreneurship is a vital driver of
society's health and wealth and is considered an engine of
economic growth. This not only exploits new avenues,
promotes productivity, and employment, and creates many
products but also addresses the challenges of the society of
no hunger, poverty, unemployment, development of
agriculture, and the overall economy. New ideas actions
trends succumb to entrepreneurs. Working night and day,
putting ideas to work, and creating new products entails
more concentration. In a paradigm shift from being an
employee to an employer, an entrepreneur faces more
challenges at the evolution and establishment stage.
Opportunities for learning, and strategies helping in the
creation and development of entrepreneurial traits such as
leadership training, brainstorming exercises, and problem-
solving techniques should be focused. The entrepreneurial
development programs organized should train on
operations relating to the minimization of cost and
maximization of returns in the existing fields of business.
Problems come at different levels after the ideas are
converted into products in the introductory, growth, and
maturity, stage creating problems in the survival of the
enterprise. The problems of continued supply of raw
material, skilled labor, seed capital, marketing, and

shortage of demand create havoc that needs to be
addressed, and remedies of improved financial assistance
and networking can be created at the largest level. The
local markets can be interconnected and the products
produced can be exported. The educational training,
finance, marketing, regulatory framework, and creation of
an entrepreneurial landscape are essential. The rise of the
gig economy makes people start and run their businesses.
Popular platforms like Uber and Ola are on the rise. The
growth of social platforms like Twitter and Instagram has
made people connect, and the rise of online courses has
made it easy to learn rise of Al and ML Entrepreneurial
ecosystems should include the domains of finance,
leadership, proper networks, labor, entrepreneurial
training, social norms, and support. According to the
Global  Entrepreneurship  Monitor and  National
Entrepreneurship Context Index India's score in the
entrepreneurial ecosystem advanced from 16 in 2021 to
4th position in 2023.out of 51 countries. Diversity is the
driver of innovation. People are the centre of the
entrepreneurial ecosystem. The ecosystem must possess
the growth and development of entrepreneurs. The
formation of human capital, safe environment, success, and
motivational stories. The success of an entrepreneur
depends on the type of nurturing ecosystem, ascertainment
of the current and future needs, what type of help is sought
from ecosystems, and how many jobs are being created.
What type of assistance sought , finance, ideas, ways of
motivation, networking, and marketing can be addressed in
positive ecosystems to foster rapid growth. The ecosystem
should aim to create a community or group of people
entitled to self-development and overall development.
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1. WOMEN ENTREPRENEURS

Women's participation in the economy is essential for
alleviation of poverty and sustainable economic
development, according to McKinsey Global Institute
There can be a boost in India's GDP by USD 0.7 trillion by
bringing 68 more million into India's workforce by 2025.
According to World Bank estimates India could increase
GDP by 1.5 percentage points by including 50%of its
women workforce. According to Schumpeter Women who
innovate initiate or adopt business activity are called
women entrepreneurs. They may be divided into affluent
who hail from rich families, pull factors women who start
service centres, and grocery shops, push factors to develop
the existing businesses and self-employed who set up small
tea shops, and rural entrepreneurs who are agripreneurs
and owning juice shops. Women's economic contribution
accounts for 17%ofits contribution which is less than half
of the worlds average. After the pandemic, India stepped
up its policy to improve the business environment to create
more jobs. India is the third largest startup ecosystem in
the world. Small women entrepreneurs face problems such
as finance, banking, technology, networking, marketability
lack of support, motivation, fear of loss, and failure.

Theoritical Background

World Economic Forum Foster et al 2013 and Spigel
2017 state advising, networking, and mentoring as critical
components of social capital within entrepreneurial
ecosystems. Entrepreneurship is a lived experience that has
an impact on the entrepreneur's emergence,
entrepreneurship, ecosystem, and venture. Morris et al
2012.

The entrepreneurial ecosystem in India is identified as
the third largest and fastest-growing in the world. World
Economic Forum (2020)

Beginning of Entrepreneurial Journey

The entrepreneurial activities begin with the generation of
ideas and innovation that is creating ideas into products.
The conduct of feasibility studies involves financial,
technical, product, and marketing studies. Challenges
confront women entrepreneurs with respect to lack of
resources, training, concentration on low-return sectors,
finance, incubation centers, mobility, safety, and decision-
making powers.

Need for Study

Women form a vital part of the Universe through their
contribution to their family. Through proper utilization of
spare time, they can turn into powerful business magnets
and contribute to saving investment, and capital formation.
So, it is imperative to study their challenges for effective
rectification and fostering development.

Objectives
e To study the
respondents

socio demographic variables of
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To explore the fundamental reason behind women
starting successful business

e To study the various problems faced by women in
entrepreneurial field

e To study about share of women owned by sector

e To study about the need for favourable environment
ecosystems

o To highlight the country’s score in entrepreneurship

e To study the percentage of women owned MSME in
India

e To highlight the Government programs for fostering

women entrepreneurs

I11. ELEMENTS OF ENTREPRENEURIAL
ECO SYSTEM

o To raise awareness about startup ecosystem especially in
the rural areas as vast scope exhists due to bounty of
nature.

e To promote healthy and favourable competition

e To ensure best practices in the entrepreneurial field with
respect to offering qualitative products

e To improve regulatory environment by easing the
controls in availability of finance

e To provide a platform for stakeholders to engage with
the Government by setting up of direct procurement
and eradicating the middleman.

e The startup ecosystems create essential entrepreneurial
skill such as creativity, adaptability, risk management,
leadership, resilience, networking, sales, financial
literacy, customer focus and time management.

o Institutional support, fostering innovation, nurturing
entrepreneurship, access to market, incubation,
marketing support, funding support, capacity building,

1. METHODOLOGY
This paper uses primary and secondary sources of data

gathered from women entrepreneurs in rural area which
has agriculture and allied activities as chief occupation.
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The secondary sources of data include policy research
reports and websites. This paper uses random sampling
technique to identify the respondents and gather the data.
A sample of 50 women entrepreneurs is selected in
Thiruthuraipoondi using convenience sampling.

Selection of sample from villages in Thiruthuraipoondi
The secondary sources include websites, MSME research
reports.

Villages Sample size
Kachanam 12
Eeelaivur 15

Pamamni 23

The sample selected include 12 from kachanam,15 from
Keelaiyur and 23 from pamani. As vast agricultural lands
are available, each and every women households are agri
preneurs taking control of sowing, weeding, harvesting,
rearing of cattle are undertaken as operations.

IV. DATA ANALYSIS AND

INTERPRETATION
Socioeconomic background of respondents
Ape Frequency Pacertage
Bafiwn 30 13 ig
J0-41 le i3

Type of Family
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Tyvpe ol Tamily Frequency Total
Joint 45 1
MNuclear 5 i
Total L LiH

Interpretation

Out of 50 respondents, 90% of the respondents are in
joint family and 10%are in nuclear family. A plot of land
owned and cultivated by father passes on to his son and
subsequently grandson and so on. Women enters this
family after marriage and supports by doing agricultural
activities .In spare time undertakes poultry, rearing cattle,
milking of cows, and horticulture and thus serve as
agripreneurs.

Nature of Business

Variables Frequency Total
Food products 15 30
Tailor s 10
Poultry 12 24
Dahrying 18 36
Total 50 100

Interpretation

Out of 50 respondents 36% of respondents were in
dairying followed by 30% in food products, 24% in
poultry, 10% of them were tailors Motivational factors to
become entrepreneur

. Vanables Frequency Percentage
Interpretatlon L. Will to succeed 20 40
Out of the respondents selected majority of them = - = =
resence o 5
belongs to the age group of 40 to 50 followed by 30 to 40 Lnenicder sl
and below 30. skills
. Sense of 7 14
Education achievement
Faicanon Fogune Feataps S D— _—
YT = o Enjoying freedom 10 20
T Highet secandary i 76 Total 30 100
Toleps B |
Totad » 100

Interpretation

Out of 50 respondent’s majority of them belong to
secondary education followed by higher secondary and
college level.

Marital Status

Alamal nann

Ferquency Tetal

hlamied a3 b0
Uemamed 3 1

Tariadl L1 LT

Interpretation
Out of 50 respondents, 90% of the respondents are
married and 5% are unmarried.

Interpretation

When asked about the motivational factors, to be as
entrepreneurs’ majority of them nearly 40% women
entrepreneurs wanted to succeed and prove that they can
do and earn money followed by presence of knowledge
and skills about all the operations 26%Enjoying freedom
by 20% and sense of achievement of 14%.

Problems of Entrepreneur

Vanabie

Frequesey Peccwmeape

Finareot poeblem 10

Marketeg probem 3 6

Health sues > 10

Fazzaly problems

Competition ) Ti]

Tetal
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Interpretation

Out of 50 respondents, majority 30% of them faced
competition 24 % faced family problems, 20% faced
financial problems, 16% faced marketing problems, 10%
faced health issues

Sources of Finance

" Sources of finance | Frequency Totul ‘
5 4 - 1 {

Loan from bank 15 30 [
Savings | 20 [ 40 ]

Other sources | 1= [ 30 i
Total 0 100 \

Interpretation

Out of 50 respondents, 40% of them used savings
followed by 30% loans from the bank and other 30% from
other sources.

Spendings
Spendings Frequency Total
Family 3= =0
Savings 10 20
Remvestment £ 1
Total 50 100

Interpretation

Out of 50 respondents, 70% of them used the earnings
for their family, followed by 20%as savings and 10% for
reinvestment.

Testing of Hypothesis
To trace the relationship between marital status and
nature of business in chisquare using R

Null Hypothesis

HO There is no relationship between the variables

H1 There is significant relationship between the variables
X squared 10,333 the test statistic is relatively moderate
The degrees of freedom is 3

P value is 0,01604

P value is less than 0.05

This suggest that there is significant relationship
between variables. To measure the strength of association
using Cramers v 0.4594115 which is 0.46 indicating
moderate association between variables.

Secondary Sources
Share of Women Owned by Sector

Blanmilactimiing 45
Trading | 87
(e services | e |

Source MSME report
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Interpretation

Women indulge in agricultural and non-agricultural
operations like manufacturing, trading and other services.
It is stated that the manufacturing sector constitutes 45
percentage, followed by trading and other services.

V. COUNTRIES SCORE IN WOMEN
ENTREPRENEURSHIP

COTTIY T T 3030

Usstedt Statme 2R 13

Sew Zeadund

Camada | (3 1) 1 37y

Thadand

Colomting

6
&

demensa [N Wi
4

Inda

Quartz/qz.com/Data:  Mastercard index of

entrepreneurs report 2021

women

Interpretation

The Mastercard index takes into account women
advancement outcomes, knowledge access and financial
access, and entrepreneurial support conditions. United
States is in the lead of 71.8% because of increased rate of
women business owners The country has a mix of
technology, education, business environment, and training
followed by New Zealand 70.2% marked by supportive
entrepreneurial conditions, Canada67.9% is the best
country for financial services products and quality of
governance, Canada has Women Entrepreneurship
Strategy Ecosystem fund enabling existing organizations to
provide women entrepreneurs with business support.
Colombia,60.7% Indonesia,59.1% and India43.6% also
have favorable ecosystems.

Some countries like Uganda, Ghana, and Botswana
regarded women business owners as necessity-driven
entrepreneurs spurred by the need of survival

Percentage of Women Owned Msme in India
Out of 60.84million proprietary MSME in India 12.39
million women owned accounting for 20.37%

Erane Fercenlage
Wt Everggal TEAT
Tarnil Madu [LE]
Telasigar 5]
Farmaiala &
Umar Pradesh e

Andus Pradess .78
Thyam
Maharashira &47

Eizala 4

Fajasran

Interpretation

Tamilnadu has 10.37% percentage of women owned
MSME.West Bengal has 23.42%.Telengana 7.85%
Karnataka 7.56, % Uttar Pradesh 6.96 % Andhra Pradesh
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6.76 % Gujarat 6.67 %
Rajasthan 3.07%

Maharashtra 6.47kerala 4

Role of Banks in Nurturing Women Entrepreneurs

Financial inclusion is the process of including the
excluded into the financial system of an economy at an
affordable cost, Micro credit schemes are given to women
to carry on entrepreneurial activity., Women with
entrepreneurial ideas and traits are found out and
developed through Entrepreneurial Development programs
and the banks were Nationalised to provide loans on at
priority sector basis to agriculture, mall scale industrialists,
and those projects of export potential at a concessional rate
of interest of 4%. The banks were instructed to allot 40%
of their funds for this purpose. Lead bank schemes and
village Adoption schemes were formed to boost
development through credit. Jan Dhan Yojana aims to
provide the people with Dhan so that they can also start
new enterprises.

Government Programs

o Startup India to provide legal support and tax benefits

e Fund of funds initiative to provide financial and
infrastructural support

e Make in India and stand-up India to provide bank loans
to women entrepreneurs

¢ Digital India to facilitate growth of skilled, micro and
small  enterprises.  Entrepreneurship  awareness
programs

e Entrepreneur cum skill
technical skills

o Skill Upgradation and mahila coir Yojana

e Mahila Samidi Yojana

development program for

Women Entrepreneurship Platforms

Trade Related Entrepreneurship Assistance and
Development (TREAD) aims to develop women by
providing credit training and development.

Support to Training and Employment Program for
women Mudra yojana for women to set beauty parlours,
tailoring and tuition.

Stand up India launched to provide largest startup eco
system by incentives, funding and hand holding through
creation of entrepreneurial eco system.

Mahila Shakthi Kendra

Management  development program to  boost
productivity and efficiency Udyogini scheme was launched
to provide loans for poor women.

The Women Entrepreneurship platform launched by
NITIAAYOG in 2017 to promote conducive ecosystem in
India. This provides incubation and acceleration,
mentorship, marketing assistance, and financial tax
assistance, Personal loan for women planning to start home
based business. Mudra loan scheme, for tailor shop. beauty
parlour, coaching class. Annapurna scheme for food and
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catering business, Dena shakti scheme for agriculture,
manufacturing and retail stores, The cent Kalyani Yojana
for self-employed women in micro enterprises.

Suggestions

o Entrepreneurial education at school and in educational
institutions should be provided.

o Entrepreneurial finance should be easily accessible.

o Availability of research and development opportunities
to tap latent demand should prevail.

e Ease of entry into entrepreneurial arena with less
regulations should exist.

¢ Physical infrastructure should be strengthened

e There should be optimistic approach for women
entrepreneurs removing all their roadblocks in the
nature of socio economic in character

o All should recognise the importance of startups as it
leads the economy and a country’s strength lies in
that.

e Gender neutral and gender blend policies should be
framed to benefit women entrepreneurs.

e To provide environmental ecosystem to promote
opportunity-oriented entrepreneurship and provide

support in the critical stages of growth and
development.
e Greater access to easy and affordable finance,

experienced mentors for guidance, market linkages,
digitalisation, access to domestic and global markets
should be provided.

e More collaborative effort is required between lenders,
investors, Government,

e The challenges of women entrepreneurs with respect to
lack of capital, gender disparities should be addressed.

V1. CONCLUSION

As women entrepreneurs are the heart and soul of the
economy, with due care and concern they need to be
protected and nurtured.. It is the prime duty of the
Government and the general public to create a conducive
environment in which they can thrive and flourish. The
country which removes the obstacles and creates
opportunities would go up in development rankings. A
Nation with many women entrepreneurs is a Developed
Nation.
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