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Abstract – In the present business world, the pace of technological change has turned digital transformation into a strategic 

requirement that business organizations must embrace in order to gain and maintain a competitive advantage. The role of 

leadership style in creating organizational preparedness to digital transformation is highly important, whereas the mechanisms 

by which leadership can impact the competitive outcomes are under-researched. This paper considers digital transformation 

capability as a mediating variable of the relationship between leadership style and competitive advantage. The study conceptually 

examines the formation of digital transformation capability enabled by leadership styles based on the leadership theory and the 

dynamic capabilities perspective, which in turn increases the competitiveness of the organization. The article relies on a 

systematic survey of the academic literature to point out that leadership styles with a vision, flexible, and innovative orientation 

are more useful in creating digital transformation capability. The results are relevant in the literature of strategic management 

and digital transformation as they offer an explanation based on theoretical grounds of the connection between leadership-based 

digital capabilities and sustainable competitive advantage. 
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I. INTRODUCTION  
 

Modern organizations have been radically reshaped due to 

the rapid development of digital technologies. Companies 

in any industry are being compelled to incorporate digital 

technologies in their strategies, structures, and processes to 

compete and adapt to the dynamism of the environment. 

Consequently, the concept of digital transformation has 

ceased to be a choice and a voluntary project and has 

become a strategic requirement directly related to 

organizational performance and long-term competitive 

advantage [1], [19], [24]. 

 

The type of leadership is critical in determining the way 

organizations react to digital disruption. The modern 

leadership styles focus on vision, flexibility, 

communication, and capacity to instill innovation-oriented 

cultures [4], [16]. Empirical studies indicate that both 

transformational and adaptive leadership styles have a 

positive effect on employee engagement, management of 

innovation, and organizational performance [7], [10], [17], 

[23]. Nonetheless, the impact of leadership on competitive 

advantage is seldom direct but is often achieved by the 

creation of strategic capabilities that make organizations 

effectively mobilize their resources in the dynamic 

environments [12], [22]. 

 

Digital transformation capability is one of such critical 

capabilities because it is the ability of an organization to 

embrace, integrate, and use digital technologies to redesign 

business processes, improve decision-making, and create 

value [19], [24]. The previous research has confirmed that 

high digital transformation capacity enhances the efficiency 

of operations, the results of innovations, and the 

performance of organizations in general [1], [6], [14]. In 

addition, the digital capabilities have been cited as 

important sources of sustainable competitive advantage 

both in the private and government sector organisations [8], 

[9], [15]. 

 

Even though leadership and digital transformation are 

increasingly becoming subjects of scholarly interest, not 

much study has explicitly analysed the mediating role 

played by digital transformation capability in the 

relationship between leadership style and competitive 

advantage. Older literature is inclined to concentrate on the 

impacts of leadership on performance [17], [23] or on how 

the digital transformation capability directly influences 

organizational performance [1], [24], and less attention is 

given to the mechanisms between the construct in question. 

The gap must be taken care of to make the strategic 

management theory grow and give practitioners some 

practical insights. 

 

Consequently, the current research is set to conceptually 

test the capability of digital transformation as a mediational 

variable between the leadership style and competitive 

advantage. Through a combination of the knowledge 

offered in leadership theory, strategic management, and 

digital transformation literature, the research aims to 

elucidate the contribution of leadership styles to 

competitive advantage by means of the creation of digital 

transformation ability. This line of thinking provides a more 

holistic view of the effectiveness of leadership in the digital 

era and the strategy of critical alignment between the 
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leadership practices and the digital transformation 

initiatives. 

 

II. LITERATURE REVIEW 
 

This section is the critical analysis of the current literature 

in leadership style, digital transformation capability, and 

competitive advantage, and it will be designed to create the 

theoretical framework of the research to position the digital 

transformation capability as a mediation variable. 

 

Leadership Style in the Modern Organisations 

Leadership style refers to the style of behavior and strategy 

used by leaders in leading, motivating, and influencing 

members of an organization towards the accomplishment of 

strategic goals. The old forms of authoritarian leadership 

are not very relevant in dynamic and technology-driven 

settings and have been replaced by transformational, 

adaptive, and participative models of leadership [16], [23]. 

These new leadership forms are based on vision, 

communication, flexibility, and the ability to handle 

constant change. 

 

The empirical evidence has always proved that the style of 

leadership can greatly affect the behavior of employees, 

their innovation, and organizational results. Balakrishnan et 

al. [4] developed that leadership style in combination with 

good communication improves work performance and 

employee commitment. On the other hand, Costa et al. [7] 

postulated that leadership is very important in the 

conversion of human capital into innovation capabilities.  

 

Specifically, transformational leadership has been 

identified to have a positive impact on the organizational 

culture, the organization's strategic alignment and 

performance, particularly in the emerging economies where 

flexibility is of primary concern [17]. These results imply 

that leadership style can be used as a key catalyst for the 

creation of organizational capabilities instead of a direct 

cause of competitive advantage. 

 

Capability of Digital Transformation. 

Digital transformation capability (DTC) is the capacity of 

an organization to incorporate digital technology in its 

strategic and operational operations and to reorganize its 

resources and constantly adapt to technological change 

[19], [24]. Contrary to individualized digital initiatives, 

DTC is an indicator of a holistic organizational capacity, 

including digital infrastructure, digital skills of employees, 

data-driven decision-making, and process innovation. 

 

Previous research has determined that there is a significant 

correlation between the DTC and the performance of an 

organization. As illustrated by Abdurrahman et al. [1], the 

dynamic digital transformation capabilities can greatly 

improve the performance of the banks if these capabilities 

are adjusted with the governance and risk management 

frameworks. Ren et al. [19] also conceptualized DTC as a 

multidimensional concept that allows organizations to feel, 

capture, and exploit opportunities in turbulent 

environments. In addition, Braojos et al. [6] highlighted that 

digital transformation capability is inseparable, and a robust 

digital environment must be led by digital leaders and be 

perpetuated through constant learning. All these findings 

bring out DTC as an effective strategic tool that helps 

organizations respond to the digital disruption. 

 

Competitive Advantage in the Digital Era 

The competitive advantage is described as the capacity of 

an organization to make superior performance in 

comparison to the competitors due to differentiation, cost 

effectiveness, innovativeness, or sensitivity to market needs 

[8], [9]. The intangible and dynamic resources in the form 

of knowledge, innovation capability, and digital assets are 

growing competitive advantages in a digital economy as 

opposed to traditional physical resources [12]. 

 

The value of strategic capabilities in creating a competitive 

advantage is established with the help of empirical research. 

Farida and Setiawan [9] discovered that innovation and 

performance-oriented strategies remarkably boost the 

competition positioning.  [8] went further to opine that 

strategic management practices enhance competitive 

advantage through their ability to make sound and timely 

decisions. Digital innovation has also been noted to be one 

of the core processes by which companies remain 

competitive in fast-changing markets [15]. According to 

these studies, competitive advantage is dynamic and is 

constantly influenced by the capability of an organization 

to create and regenerate strategic competencies. 

 

Capability of Digital Transformation as an 

Intermediate Process. 

The recent theoretical and empirical research has 

progressively acknowledged that leadership style has an 

indirect effect on competitive advantage via organizational 

capabilities. A vision-oriented, adaptable, and innovation-

oriented leadership style creates an organizational culture 

that supports the digital learning process and 

experimentation [6], [16]. These environments allow one to 

develop the digital transformation capability, which, in 

turn, helps to improve the performance and competitive 

advantage of the organization [1], [24], [25]. 

 

This mediating view is consistent with the dynamic 

capabilities model, which argues that leaders are very 

instrumental in creating, combining, and restructuring 

organizational capabilities to respond to environmental 

uncertainty [12], [22]. Although there is previous literature 

on the topic of leadership style and the ability to transform 

digitally, very little empirical work has been conducted 

integrating DTC as a mediating variable. This gap can be 

addressed to offer a more detailed account of the way in 

which leadership efficacy can be converted into sustainable 

competitive advantage in digitally motivated environments. 

 

Table 1: Key Empirical Evidence Linking Leadership Style, 

Digital Transformation Capability, and Competitive 

Advantage 
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Study Core Focus Major Findings Contribution to Current 

Study 

Balakrishnan et 

al. [4] 

Leadership Style Leadership improves employee 

performance and commitment 

Supports leadership as a 

capability driver 

Costa et al. [7] Leadership & 

Innovation 

Leadership transforms human 

capital into innovation 

Links leadership to 

capability development 

Abdurrahman et 

al. [1] 

Digital Transformation 

Capability 

DTC enhances organizational 

performance 

Supports DTC–

performance relationship 

Ren et al. [19] Digital Capability 

Framework 

DTC is a multidimensional strategic 

capability 

Provides a conceptual 

foundation for DTC 

Farida & 

Setiawan [9] 

Competitive 

Advantage 

Innovation strengthens competitive 

positioning 

Connects capabilities to 

competitive advantage 

Yu et al. [24] Digital Transformation DTC improves operational 

performance 

Justifies the mediating role 

of DTC 

III. METHODOLOGY 
 

Research Design 

The conceptual qualitative methodology was used, based on 

recent peer-reviewed articles on the topics of leadership, 

digital transformation, and competitive advantage [1], [6], 

[19]. In such a way, it is possible to combine the theoretical 

knowledge to describe the mediational role of digital 

transformation capability in the relationship between the 

leadership style and the competitive advantage [12], [22]. 

The research is based on the dynamic capabilities theory 

that emphasizes the strategic importance of leadership in 

sensing, seizing, and transforming organizational resources 

to remain competitive [12]. 

 

Data Sources 

The data were collected in the form of secondary data in 

peer-reviewed journals that were published in 2022-2025 

on the topics of leadership, digital transformation, and 

strategic management. The inclusion criteria included the 

relevance to digital transformation capability, empirical or 

conceptual background, and organizational performance 

and competitive advantage [1], [6], [17], [24], [25]. 

 

Conceptual Framework 

 
Figure 1: Conceptual Framework of the Mediating Role of 

Digital Transformation Capability 

 

The paper places the leadership style as an independent 

variable, competitive advantage as a dependent variable, 

and digital transformation capability (DTC) as the 

mediating variable. Digital capabilities are developed 

through leadership styles that have a vision, flexible, and 

innovation-driven behavior, which, in turn, promote 

competitive results [4], [16], [23]. 

 

This figure illustrates how leadership style indirectly 

influences competitive advantage through the development 

of digital transformation capability, highlighting the key 

mechanisms of influence. 

 

Analytical Approach 

A thematic literature analysis was conducted to identify 

recurring patterns linking leadership style, digital 

transformation capability, and competitive advantage. 

Thematic coding focused on leadership behaviors, digital 

adoption processes, and organizational performance 

outcomes. Comparative synthesis across multiple studies 

was used to strengthen the conceptual framework and 

generalizability [12], [19], [22]. 

 

Validity and Rigor 

Construct validity was ensured by using only peer-reviewed 

literature and aligning findings with well-established 

theoretical frameworks, such as dynamic capabilities 

theory. The triangulation of findings across studies 

enhances credibility and reduces bias [1], [6], [19]. 

 

Table 2: Summary of Methodological Approach 

Component Description Supporting 

References 

Research 

Design 

Conceptual qualitative 

analysis 

[12], [22] 

Theoretical 

Foundation 

Dynamic capabilities 

theory 

[12], [19] 

Data Sources Peer-reviewed articles 

(2022–2025) 

[1], [6], [17], [24], 

[25] 

Analytical 

Technique 

Thematic and 

comparative literature 

analysis 

[19], [22] 

Key 

Constructs 

Leadership style, digital 

transformation 

capability, and 

competitive advantage 

[4], [7], [9], [19] 

 

 

 



 

International Journal for Novel Research in Economics , Finance and Management  

www.ijnrefm.com 
Volume 2, Issue 1, Jan-Feb-2024, PP: 01-07 

ISSN:3048-7722 

 Page-4 

  

IV. RESULTS 
 

This section reveals the synthesized findings of the 

reviewed literature with the focus on the relationship 

between leadership style, digital transformation capability 

(DTC), and competitive advantage. The patterns, mediating 

effects, and the influence of digital transformation 

capability in translating leadership behavior to 

organizational outcomes are examined. 

 

Leadership Style and Digital Transformation 

Capability 

Reviewed studies' analysis indicates that transformational, 

adaptive, and participative leadership styles have a 

significant positive impact on an organization with regard 

to its digital transformation capacity [4], [6], [16], [23]. 

Being innovative, encouraging constant learning, and 

having a clear strategic vision, leaders enable an 

environment where adoption of technologies and digital 

innovation can thrive [7], [17]. 

 

Indicatively, Braojos et al. [6] discovered that digital 

leadership practices have a direct relationship with 

employee engagement and lifelong learning, which 

eventually enhance digital capabilities. In the same vein, 

Zhang et al. [25] proved that high-technology companies 

that had visionary leaders had increased DTC, leading to 

high levels of operational performance and accelerated 

innovations. 

 

Digital Transformation Capability and Competitive 

Advantage 

The ability to transform digitally is an essential tool where 

leadership influences the competitive results. Research 

confirms that companies that have a strong DTC are more 

efficient in their operations, innovate more quickly, and are 

more responsive to the market [1], [19], [24]. Abdurrahman 

et al. [1] established that the banking organizations that had 

properly developed DTC depicted better governance and 

risk management, which resulted in better competitive 

positioning. 

 

Yu et al. [24] also demonstrated that the operational 

performance will be significantly enhanced when DTC 

incorporates digital infrastructure, data analytics, and 

process optimization. The results underscore the fact that 

DTC is the mediating force of the relationship between 

leadership and competitive advantage since it transforms 

leadership-inspired strategic behaviors into actual 

performance results. 

 

Synthesized Framework of Conclusions. 

Summarizing the reviewed studies, the following 

relationships are formed: 

1. The vision, innovation, and adaptability leadership 

styles have a positive impact on DTC. 

2. Good DTC increases organizational capacities and 

working performance. 

3. The mediating effect of DTC increases the competitive 

advantage, which can be considered a strategic 

contribution to the technology-driven environments 

[6], [19], [25]. 

 

Table 3:  Summary of Relationships Among Leadership 

Style, DTC, and Competitive Advantage 

Construct Relationship Key Findings Supporting 

References 

Leadership 

Style → 

DTC 

Positive Visionary, 

adaptive, and 

transformational 

leaders enhance 

digital 

capabilities. 

[4], [6], 

[16], [23], 

[25] 

DTC → 

Competitive 

Advantage 

Positive DTC improves 

operational 

performance, 

innovation, and 

market 

responsiveness 

[1], [19], 

[24], [25] 

Leadership 

Style → 

Competitive 

Advantage 

Indirect Leadership 

affects 

competitive 

advantage 

primarily 

through DTC 

[6], [16], 

[19] 

 

 

 
Figure 2: Graphical Representation of the Mediating Role 

of Digital Transformation Capability 

 

Key Insights 

 Transformational and adaptive leadership are the most 

effective styles in building digital transformation 

capability [7], [17]. 

 Digital transformation capability serves as a strategic 

intermediary, converting leadership influence into 

measurable competitive advantage [1], [24], [25]. 

 The synergy between leadership and DTC is context-

dependent, with industry characteristics, technology 

readiness, and organizational culture moderating the 

strength of relationships [19], [25]. 

 

V. DISCUSSION 
 

The discussion articulates the conclusions of the above 

section, attributing them to the existing theory and the 

previous studies, and identifies the strategic value of the 

digital transformation capability (DTC) as a mediator 

between the leadership style and the competitive advantage. 
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Leadership Style as a Driver of Digital Transformation 

Capability 

The analysis has shown that leadership style has a crucial 

role to play in the development of digital transformation 

capability. Transformational and adaptive leaders provide 

an organizational environment that is suitable for 

innovation, learning, and adoption of technology [4], [6], 

[16], [23]. Such leadership practices will stimulate 

employees to work with digital solutions, explore new 

technologies, and accept organizational change as dynamic 

capabilities theory states [12], [22]. 

 

Leadership approaches based on the focus on vision, 

communication, and empowerment have a positive impact 

on organizational preparedness to undergo digital 

transformation, allowing companies to feel the 

technological opportunities, capture them in a strategic 

manner, and reorganize the resources. This result aligns 

with that of Zhang et al. [25], who noted that high-tech 

companies that had visionary leadership had better digital 

transformation capacities, which translated to improved 

operational performance and competitiveness. 

 

Digital Transformation Capability as a Mediator 

The means by which leadership styles can be translated into 

competitive advantage is the capability of digital 

transformation. Although the leadership presents the vision, 

motivation, and direction, the DTC translates these factors 

by incorporating the digital technologies into the 

organizational workflows, improving the agility, and 

promoting the data-driven decision-making [1], [19], [24]. 

 

This mediation position concurs with previous research, 

which highlights that strategic capabilities and not 

leadership will drive performance outcomes in dynamic 

environments [6], [12]. Through the creation of strong 

DTC, organizations have the capability to use technology 

to enhance the product, processes, and respond better to 

market needs, thus attaining a sustainable competitive 

advantage. 

 

Implications for Theory 

The results are relevant to the field of strategic management 

and digital transformation because they focus on the 

mediating role of leadership style in the correlation between 

leadership style and competitive advantage through DTC. 

They expand the dynamic capabilities theory showing that 

the leadership behaviors do not merely affect the 

organizational culture and learning, but also permit building 

the critical digital capabilities that improve the final 

performances [12], [22]. 

 

Also, the research highlights the importance of combining 

the theory of leadership and digital transformation models. 

Conventional frameworks that assume that leadership is a 

direct predictor of performance might assume that the 

mediating impact of strategic capabilities is especially 

important in digitally-intensive sectors [1], [19], [25]. 

 

 

 Managerial Implications 

To the practitioners, the study reveals the need to harmonize 

leadership development with the digital transformation 

efforts. Leadership behaviors that are promoted within 

organizations should lead to innovation, learning, and 

adaptability because such behaviors are crucial in 

developing a robust digital transformation [4], [7], [16]. 

 

This effect of leadership on organizational competitiveness 

can be increased by investing in leadership training, digital 

skills development, and change management programs. 

Through a well-calculated use of leadership styles to 

strengthen DTC, the managers will be able to develop a 

sustainable competitive advantage with the dynamic and 

technology-sensitive markets [1], [24], [25]. 

 

Future Research Directions 

As much as the current study has provided conceptual 

insight into the mediating position of DTC, future studies 

ought to empirically establish the relationship between 

these variables in various industries and geographical 

settings. Quantitative data of the indirect impact of the 

leadership style on the competitive advantage through DTC 

may be obtained through structural equation modeling or 

longitudinal studies [6], [19]. 

 

Further, the possible moderating variables, including the 

organizational culture, technological preparedness, and 

dynamism in the market, are to be explored to learn in 

which circumstances leadership is most effectively 

converted into competitive advantage. Creating new digital 

transformation issues in the sector can also provide more 

practical findings to practitioners. 

 

Limitations 

The research is based on secondary data and conceptual 

synthesis, which restricts the research from giving causal 

evidence. Furthermore, the attention to current literature 

might leave out the old studies that can present a range of 

historical perspectives. However, the results provide a solid 

conceptual foundation to explain the mediating effect of 

digital transformation capability by incorporating various 

research and theories. 

 

VI. CONCLUSION AND 

RECOMMENDATIONS 
 

The research investigated the mediating variable of the 

digital transformation capability (DTC) in the connection 

between the style of leadership and competitive advantage. 

The results suggest that vision, adaptability, and innovation 

orientation leadership styles are needed to instill digital 

transformation abilities in organizations. By fostering a 

learning, experimental, and digital adoption environment, 

transformational and adaptive leaders help employees to 

actively participate in the technological initiatives and the 

innovation processes [4], [6], [16], [23]. Such leadership 

practices make organizations more prepared to go digital 

and allow developing strategic digital capabilities, which, 

in turn, are converted into operational efficiency, better 
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innovation performance, and enduring competitive 

advantage [1], [19], [24], [25]. 

 

The ability to transform digitally became a key mediator 

that proves that leadership is not a sufficient factor to meet 

the goals of high organizational performance. With the 

implementation of digital technologies, process 

optimization, and the use of data to make decisions, DTC is 

able to render the strategic intentions of the leaders into the 

actual competitive results by transforming the visionary and 

adaptive behaviors into the real competitive results [6], 

[12], [22]. This observation is in line with dynamic 

capabilities theory, where leaders determine performance 

mainly by crafting and restructuring organizational 

capabilities in response to the changing environments [12], 

[22]. Besides, the paper highlights that the efficiency of 

leadership in causing DTC and competitive advantage is 

contingent, and this relies on the organizational culture, 

technological preparedness, and market dynamism [19], 

[25]. 

 

Theoretically, the study makes contributions to the 

literature by bringing out the indirect routes of the 

relationship between leadership style and competitive 

advantage via DTC. It builds on previous research on 

strategic management and digital transformation, as it 

shows that good leadership is a driver of abilities, not a 

direct impact on performance, which requires the 

combination of leadership and digital transformation 

models to understand the success of the organization in the 

digital era in a comprehensive way [1], [19], [25].  

 

To the managers, the research recommends that 

transformational and adaptive leadership behaviors should 

be developed to develop DTC. Investing in leadership 

development programs should not only encourage 

innovation, setting the vision, and adaptability, but also 

build a digital infrastructure, employee digital skills, and 

data-driven decision-making processes that support the 

conversion of leadership influence into measurable 

performance results [4], [7], [16], [24]. Also, the 

consistency of organizational culture and digital initiatives, 

and constant tracking of the technological trends and the 

competitive environment can enhance the role of leadership 

in DTC and competitive advantage. 

 

The study has limitations, although it has helped. It is based 

on secondary sources and a synthesis of conceptions, which 

limits its capacity to bring out an empirical or causal 

account. The limitation of recent studies (20222025) might 

exclude previous works, which might provide more 

background or historical information. However, the paper 

is an excellent conceptual basis to understand the mediating 

role of DTC, and it offers useful ideas to leaders and 

managers who want to use digital capabilities to become 

more competitive. These relationships should be 

empirically confirmed in the future; the moderating 

variables, e.g., organizational culture and technological 

preparedness, should be considered, and longitudinal 

impacts of the digital transformation provided by leaders on 

the long-term competitive advantage should be investigated 

[6], [19], [25]. 

 

To sum up, the digital transformation ability is one of the 

central mechanisms bridging good leadership and 

sustainable competitive advantage. Companies that want to 

achieve superiority in the digital age should concentrate not 

only on developing visionary and adaptive leaders but also 

on building and exploiting digital capabilities in a strategic 

manner. With the inclusion of the initiatives of leadership 

and digital transformation, companies can translate the 

strategic vision into operational performance, innovation, 

and long-term competitiveness, which is an excellent 

channel to attain success in a highly dynamic and 

technology-driven environment. 

 

REFERENCES 
 

1. Abdurrahman, A., Gustomo, A., & Prasetio, E. A. 

(2024). Enhancing banking performance through 

dynamic digital transformation capabilities and 

governance, risk management, and compliance: 

Insights from the Indonesian context. Electronic 

Journal of Information Systems in Developing 

Countries, 90(2). DOI: 10.1002/isd2.12299 

2. Al-Ameri, F. M., Alameri, S. A. S., Mahmood, M. F., 

& Mohammed, N. J. (2023). The impact of strategic 

intelligence on organizational performance: A textile 

sector perspective of a developing economy. Journal of 

Modern Project Management, 11(3), 12–21. DOI: 

10.19255/JMPM03302 

3. Alkhodary, D. (2023). Integrating sustainability into 

strategic management: A path towards long-term 

business success. International Journal of Professional 

Business Review, 8(4). DOI: 

10.26668/businessreview/2023.v8i4.1627 

4. Balakrishnan, K., Angusamy, A., Patil, R. G., & Razak, 

M. N. F. (2024). Enhancing work performance: The 

role of communication and leadership styles. Jurnal 

Komunikasi: Malaysian Journal of Communication, 

40(1), 376–394. DOI: 10.17576/JKMJC-2024-4001-

21 

5. Brundin, E., Liu, F., & Cyron, T. (2022). Emotion in 

strategic management: A review and future research 

agenda. Long Range Planning. DOI: 

10.1016/j.lrp.2021.102144 

6. Braojos, J., Weritz, P., & Matute, J. (2024). 

Empowering organisational commitment through 

digital transformation capabilities: The role of digital 

leadership and a continuous learning environment. 

Information Systems Journal, 34(5), 1466–1492. DOI: 

10.1111/isj.12501 

7. Costa, J., Pádua, M., & Moreira, A. C. (2023). 

Leadership styles and innovation management: What is 

the role of human capital? Administrative Sciences, 

13(2). DOI: 10.3390/admsci13020047 

8. Ditkaew, K. (2023). Strategic management accounting 

on competitive advantage. International Journal of 

Asian Business and Information Management, 14(1). 

DOI: 10.4018/IJABIM.321193 



 

International Journal for Novel Research in Economics , Finance and Management  

www.ijnrefm.com 
Volume 2, Issue 1, Jan-Feb-2024, PP: 01-07 

ISSN:3048-7722 

 Page-7 

  

9. Farida, I., & Setiawan, D. (2022). Business strategies 

and competitive advantage: The role of performance 

and innovation. Journal of Open Innovation: 

Technology, Market, and Complexity, 8(3). DOI: 

10.3390/joitmc8030163 

10. Hoque, K. E., & Raya, Z. T. (2023). Relationship 

between principals’ leadership styles and teachers’ 

behavior. Behavioral Sciences, 13(2). DOI: 

10.3390/bs13020111 

11. Kurniawati, N. I., & Raharja, E. (2023). The influence 

of employee engagement on organizational 

performance: A systematic review. WSEAS 

Transactions on Business and Economics, 20, 203–

213. DOI: 10.37394/23207.2023.20.20 

12. Kunc, M. (2024). The systems thinking approach to 

strategic management. Systems, 12(6). DOI: 

10.3390/systems12060213 

13. Liu, Y. S., Zhou, X., Yang, J. H., Hoepner, A. G. F., & 

Kakabadse, N. (2023). Carbon emissions, carbon 

disclosure and organizational performance. 

International Review of Financial Analysis, 90. DOI: 

10.1016/j.irfa.2023.102846 

14. Mikalef, P., Lemmer, K., Schaefer, C., Ylinen, M., 

Fjørtoft, S. O., Torvatn, H. Y., & Niehaves, B. (2023). 

Examining how AI capabilities can foster 

organizational performance in public organizations. 

Government Information Quarterly, 40(2). DOI: 

10.1016/j.giq.2022.101797 

15. Maspul, K. A. (2023). Digital innovation in the 

specialty coffee market: Revolutionizing business and 

competitive advantage. EKOMA: Jurnal Ekonomi, 

Manajemen, Akuntansi, 3(1), 323–335. DOI: 

10.56799/ekoma.v3i1.2397 

16. Nair Subramanian, S., & Banihashemi, S. (2024). 

Towards modern leadership styles in the context of the 

engineering sector. Project Leadership and Society. 

DOI: 10.1016/j.plas.2024.100133 

17. Nguyen, N. P., Hang, N. T. T., Hiep, N., & Flynn, O. 

(2023). Does transformational leadership influence 

organisational culture and organisational performance: 

Empirical evidence from an emerging country. IIMB 

Management Review, 35(4), 382–392. DOI: 

10.1016/j.iimb.2023.10.001 

18. Olan, F., Ogiemwonyi Arakpogun, E., Suklan, J., 

Nakpodia, F., Damij, N., & Jayawickrama, U. (2022). 

Artificial intelligence and knowledge sharing: 

Contributing factors to organizational performance. 

Journal of Business Research, 145, 605–615. DOI: 

10.1016/j.jbusres.2022.03.008 

19. Ren, X., Jing, H., & Zhang, Y. (2023). Construction of 

digital transformation capability of manufacturing 

enterprises: Qualitative meta-analysis based on current 

research. Sustainability (Switzerland), 15(19). DOI: 

10.3390/su151914168 

20. Shal, T., Ghamrawi, N., & Naccache, H. (2024). 

Leadership styles and AI acceptance in academic 

libraries in higher education. Journal of Academic 

Librarianship, 50(2). DOI: 

10.1016/j.acalib.2024.102849 

21. Safrida, S., Silalahi, R. M. P., & Tannady, H. (2023). 

The role of school principal leadership style, work 

environment and family support on PAUD teacher 

performance. Jurnal Obsesi: Jurnal Pendidikan Anak 

Usia Dini, 7(3), 2611–2618. DOI: 

10.31004/obsesi.v7i3.4259 

22. Sinnaiah, T., Adam, S., & Mahadi, B. (2023). A 

strategic management process: The role of decision-

making style and organisational performance. Journal 

of Work-Applied Management, 15(1), 37–50. DOI: 

10.1108/JWAM-10-2022-0074 

23. Udin, U. (2024). Leadership styles and sustainable 

performance. Multidisciplinary Reviews. DOI: 

10.31893/multirev.2024171 

24. Yu, J., Wang, J., & Moon, T. (2022). Influence of 

digital transformation capability on operational 

performance. Sustainability (Switzerland), 14(13). 

DOI: 10.3390/su14137909 

25. Zhang, Y., Swatdikun, T., Lakkanawanit, P., Huang, S. 

Z., & Chen, H. (2025). Digital transformation 

capability, organizational strategic intuition, and 

digital leadership: Empirical evidence from high-tech 

firms’ performance in the Yangtze River Delta. Journal 

of Risk and Financial Management, 18(7). DOI: 

10.3390/jrfm18070405 


